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Mission 
Together, our three schools transcend the traditional boundaries of business 
education and research to transform critical thinking into practical solutions. 
We collaborate within the Cornell SC Johnson College of Business, across Cornell, 
and beyond to mobilize diverse expertise, generate world-class knowledge, inspire 
students, and impact society in a positive manner. 

Vision 
We inspire people-focused business leaders to build sustainable, shared prosperity. 

Values 
• Excellence: Exceed standards and insist on the highest quality of execution in all 

we do. Research and innovate continuously. Courageously experiment with new 
ideas and approaches. Do the right thing; exhibit integrity and the highest ethical 
standards in all we do. 

• Inclusion: Embrace diversity in all its forms. Collaborate across disciplines and 
schools. Celebrate one another’s contributions to the distinct missions of our 
three schools. 

• Engagement: Inspire students, alumni, and external partners through 
personalized, transformative interactions. Partner with all stakeholders  
for mutual gain. Instill an entrepreneurial spirit to pursue development  
and fulfillment. 

• Community: Foster unity through adaptability. Value one another’s missions 
with integrity and transparency. Engage with neighboring communities 
through service and stewardship. Show compassion through acceptance and 
consideration, and seek out ways to nurture growth. 

• Impact: Make a meaningful and positive difference in the world. Help students, 
staff, scholars, and organizations to flourish. Develop innovative solutions to 
pressing local and global problems. 
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FROM THE DEAN OF FACULT Y AND RESEARCH 

Suzanne B. Shu 
Dean of Faculty and Research 

John S. Dyson Professor in Marketing 
Cornell SC Johnson College of Business 

Cornell University 

Dear Colleagues: 

At the Cornell SC Johnson College of Business, we have a strong and continuing 
commitment to developing principled business leaders who are people-centered, 
caring, and at home in the world. We put this mission to work in our teaching and 
engagement, and in our research. 

With that in mind, I’m truly pleased to offer you the latest edition of Research with 
Impact, a celebration of our incredible faculty’s published scholarly work from 
2022. 

This collection represents our dedication to keep apace of society’s pressing needs 
with the tools of our many disciplines.  It contains a complete list of published 
scholarly work, highlighting several from each academic content area. Data visu-
alizations illustrate our collaboration and publishing trends. A section highlights 
selected faculty media placements in major national or international media outlets. 
Additionally, a growing number of our faculty have recorded short research videos, 
which are linked in the features and housed on our college’s Research With Impact  
video playlist on CornellCast. 

In the past year we have welcomed 20 new faculty to our college. The Rubacha 
Department of Real Estate, a collaboration between our college and the College of 
Architecture, Art, and Planning, will bring unprecedented new opportunities for in-
novation in real estate topics like finance and city and regional planning. Next year’s 
introduction of the Services Management academic content area will enable us to 
bring our seasoned expertise in services into a new curriculum driven by frontier 
knowledge and industry and societal trends.  The Samuel Curtis Johnson Graduate 
School of Management will welcome new dean Vishal Gaur, who will build upon 
Mark Nelson’s attentive and caring progress. 

We are moving purposefully into a world where the goals of business are to 
serve society. The connections among our three iconic schools, our strengthening 
cross-Cornell collaborations, and our growing influence in responsible business 
education around the world help us to work toward a future in which business is a 
force for good. 

I hope you’re as gratified by this year’s report as I am. To learn more about our 
research, teaching, and engagement, visit www.business.cornell.edu. 

Sincerely yours, 

Suzanne B. Shu 
Dean of Faculty and Research 
John S. Dyson Professor in Marketing 
Cornell SC Johnson College of Business 
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Impact Highlights 
This section highlights selected published and accepted research and 
collaborations by our faculty in the year 2022. 

ACCOUNTING 

APPLIED ECONOMICS AND POLICY 

FINANCE 

MANAGEMENT AND ORGANIZATIONS 

MARKETING AND MANAGEMENT COMMUNICATION 

OPERATIONS, TECHNOLOGY, AND 
INFORMATION MANAGEMENT 

STRATEGY AND BUSINESS ECONOMICS 
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A C C O U N T I N G  

Why Do Large Positive Non-GAAP 
Earnings Adjustments Predict 
Abnormally High CEO Pay? 

Nicholas Guest 
Assistant professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

The Accounting Review, 97, 6, February 2022 

LINK TO PAPER 

LINK TO VIDEO 

Author 
• Nicholas Guest,  Assistant professor, Samuel Curtis Johnson Graduate School of 

Management, Cornell SC Johnson College of Business, Cornell University 
• S.P. Kothari, Sloan School of Management, Massachusetts Institute of Technology 
• Robert C. Pozen, Sloan School of Management, Massachusetts Institute of 

Technology 

Summary 
For almost two decades, regulators, academics, and investor activists have 
attempted to understand the role of non-generally accepted accounting principles 
(non-GAAP) earnings, also commonly labeled “adjusted” or “pro forma” earnings. 
About two-thirds of Standard & Poor’s (S&P) 500 firms announce non-GAAP 
earnings, which are 23 percent larger than GAAP earnings on average. Moreover, 
many of these same companies use non-GAAP earnings as key criteria in setting 
CEO pay. The authors hypothesize and find that when non-GAAP earnings 
are large relative to GAAP earnings, CEO pay is abnormally high. They follow 
prior literature to estimate normal CEO pay based on earnings and stock price 
performance, firm size, growth opportunities, return volatility, CEO tenure, and 
industry effects, finding that CEOs of S&P 500 firms that report high non-GAAP 
earnings relative to GAAP earnings receive substantial unexplained pay. 

Even after controlling for the level of non-GAAP and GAAP earnings, relatively 
poor-performing firms with less powerful CEOs are more likely to beat the 
earnings targets specified in their compensation plans. The authors find 
that these firms face less dissent from shareholders and proxy advisors, and 
no additional media scrutiny. They assert that the fraction of CEO pay that 
seems attributable to opportunistic non-GAAP reporting, while limited, likely 
influences investor perception and is economically meaningful. 
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A C C O U N T I N G  

The Relationship Between Non-
GAAP Earnings and Aggressive 
Estimates in Reported GAAP 
Numbers 

Ryan  Guggenmos 
Assistant professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Kristina M. Rennekamp 
Associate professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Journal of Accounting Research, 60, 5, December 2022 

LINK TO PAPER 

LINK TO GUGGENMOS VIDEO 

LINK TO RENNEKAMP VIDEO 

Co-authors 
• Ryan Guggenmos, Assistant professor, Samuel Curtis Johnson Graduate School 

of Management, Cornell SC Johnson College of Business, Cornell University 
• Kristina M. Rennekamp,  Associate professor, Samuel Curtis Johnson Graduate 

School of Management, Cornell SC Johnson College of Business, Cornell 
University 

• Kathy Rupar, Georgia Institute of Technology 
• Sean Wang, Southern Methodist University 

Summary 
Non-GAAP reporting is nearly ubiquitous. According to the Center for Audit 
Quality (CAQ), 94% of S&P 500 companies disclosed at least one non-GAAP 
financial measure in their Q1 2020 earnings release. While non-GAAP earnings 
are found to be value-relevant, they are less regulated than GAAP earnings and 
recently regulators and standard-setters have turned their attention to mana-
gerial discretion in reporting non-GAAP earnings. In this study, Guggenmos, 
Rennekamp, et al use a controlled experiment to examine the trade-off between 
managers’ use of non-GAAP and GAAP earnings. 

The authors predict that, given the lighter regulation and greater discretion 
available in non-GAAP earnings, managers are less likely to manage GAAP earn-
ings to meet market benchmarks when non-GAAP earnings are also disclosed. 
However, increased regulatory attention to non-GAAP earnings disclosures may 
render these methods less attractive and steer management methods toward 
more traditional GAAP earnings management methods. The key takeaway is that 
allowing financial reporting discretion in an alternative disclosure channel, as in 
non-GAAP earnings, can reduce firms’ opportunistic GAAP reporting. However, 
statements by regulators about increased attention to non-GAAP earnings can 
result in more aggressive GAAP earnings management and reduced GAAP earn-
ings quality. 
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A C C O U N T I N G  

Engagement in earnings 
conference calls 

Kristina M. Rennekamp 
Associate professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Mani Sethuraman 
Assistant professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Journal of Accounting and Economics, 74, 1, August 2022 

LINK TO PAPER 

LINK TO RENNEKAMP VIDEO 

LINK TO SETHURAMAN VIDEO 

Co-authors 
• Kristina M. Rennekamp,  Associate professor, Samuel Curtis Johnson Graduate 

School of Management, Cornell SC Johnson College of Business, Cornell 
University 

• Mani Sethuraman  Assistant professor, Samuel Curtis Johnson Graduate School 
of Management, Cornell SC Johnson College of Business, Cornell University 

• Blake Steenhoven, Smith School of Business, Queen’s University 

Summary 
Research on earnings conference calls documents that the question and answer 
(Q&A) portion of the call is the most informative to markets. While prior studies 
focus on the attributes of the participating individuals, primarily managers and 
analysts, Rennekamp and Sethuraman extend the literature by using the conver-
sation as their unit of analysis. 

Linguistic style matching (LSM), a form of verbal coordination, is a reasonable 
empirical proxy for conversational engagement, and is shown to indicate the 
degree of focus of interacting individuals upon each other during a conversation. 
Demonstrating that investors can detect differences in engagement, they examine 
whether conversational engagement between managers and analysts in earnings 
calls is informative to market participants. Using a hand-collected dataset of au-
dio and other resources, the authors show that LSM in manager-analyst conversa-
tions during the Q&A is positively associated with absolute stock returns during 
the conversation, suggesting that Q&A conversations with greater engagement 
are more informative to capital markets and facilitate price formation. 

However, whether conversational engagement is incrementally informative 
beyond other indicators of information, such as the content of the discussion, its 
length, or its tone, is not obvious. Moreover, even if manager-analyst engagement 
reveals useful signals to investors, it is unclear whether market participants can 
extract such information by simply listening to conversations in a setting such as 
an earnings call. Ultimately, the authors determine that whether manager-analyst 
conversational engagement aids price formation in capital markets is an open 
question. 
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A C C O U N T I N G  

Rocking the boat: How relative 
performance evaluation affects 
corporate risk taking 

Luo Zuo 
Associate professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Journal of Accounting and Economics, 73, 1, February 2022 

LINK TO PAPER 

Co-authors 
• Truc Do, University of Queensland, Australia 
• Huai Zhang, Nanyang Technological University, Singapore 
• Luo Zuo,  Associate professor, Samuel Curtis Johnson Graduate School of 

Management, Cornell SC Johnson College of Business, Cornell University 

Summary 
A typical Relative Performance Evaluation (RPE) contract measures relative 
rather than absolute performance. The CEO usually receives no award if her firm 
does not outperform a predetermined percentage of peer firms, but her award 
increases with the ranking of her firm relative to peer firms. Two-thirds of S&P 
500 companies now include some type of relative performance evaluation (RPE), 
in their compensation arrangements, in which a firm compensates its managers 
based on the firm’s performance relative to its peers. In this study, Luo et al argue 
that RPE contracts introduce a tournament dynamic among the focal firm and 
peer firms, finding that a firm that performed poorly relative to its peers during 
an interim period takes more risk in the remainder of the evaluation period than 
a firm with better interim performance. 

This effect is stronger when the interim assessment date is closer to the end of 
the evaluation period and when winning the competition is more important to 
the CEO. The tournament perspective offers fresh and interesting predictions 
based on a firm’s interim performance. Managers who are interim losers (i.e., 
managers of firms whose interim performance is poor relative to their peers’) are 
incentivized to take substantially more risk in the remainder of the evaluation 
period, in the hope of making up for prior deficits, while managers who are 
interim winners are incentivized to preserve their firms’ status quo and refrain 
from taking excessive risk. Therefore, the authors’ central hypothesis is that 
interim-losing firms will take more risk than interim-winning firms in the 
remainder of the evaluation period. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

GMO and Non-GMO Labeling 
Effects: Evidence from a Quasi-
Natural Experiment 

Aaron Adalja 
Assistant professor 

Cornell Peter and Stephanie NolanSchool 
of Hotel Administration 

Cornell SC Johnson College of Business 
Cornell University 

Jura Liaukonyte 
Dake Family Associate Professor 

Charles H. Dyson School 
of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

Marketing Science August 2022 online; 42,2, March 2023 in print 

LINK TO PAPER 

LINK TO ADALJA VIDEO 

LINK TO LIAUKONYTE VIDEO 

Co-authors 
• Aaron Adalja,  Assistant professor, Cornell Peter and Stephanie Nolan School of
   Hotel Administration, Cornell SC Johnson College of Business, Cornell University 
• Jura Liaukonyte, Dake Family Associate Professor, Charles H. Dyson School of 

Applied Economics and Management, Cornell SC Johnson College of Business,
 Cornell University 

• Emily Wang, University of Massachusetts, Amherst 
• Xinrong Zhu, Imperial College Business School, London, UK 

Summary 
The labeling of genetically modified organisms (GMOs) has been the subject of 
political and public debates since commercialization of this technology in the 
1990s. The United States recently mandated disclosure labels on all foods that 
contain genetically modified organisms (GMOs), despite longstanding, wide-
spread use of voluntary third-party non-GMO labeling. 

Adalja, Liaukonyte, et al leverage the earlier passage and implementation of a 
mandatory GMO labeling law in Vermont as a quasi-natural experiment to show 
that adding this mandatory labeling into a market with pre-existing voluntary 
non-GMO labels had no effect on demand. Instead, the legislative process made 
consumers aware of GMO topics and increased non-GMO product sales before 
the GMO labeling mandate went into effect. The GMO-related legislative process-
es also increased non-GMO product demand in other states that considered, but 
did not implement, GMO labeling mandates. The authors find that 36% of new 
non-GMO product adoption can be explained by differences in consumer aware-
ness tied to legislative activity. These findings suggest that voluntary non-GMO 
labels may have provided an efficient disclosure mechanism without mandatory 
GMO labels. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Caveat utilitor: A comparative 
assessment of resilience 
measurement approaches 

Christopher B. Barrett 
Stephen B. and Janice G. Ashley Professor 

of Applied Economics and Management 
Charles H. Dyson School 

of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

Joanna Beth Upton 
Senior Research Associate 
Charles H. Dyson School  

of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

The Journal of Development Economics, 157, June 2022 

LINK TO PAPER 

LINK TO VIDEO 

Co-authors 
• Christopher B. Barrett, Stephen B. and Janice G. Ashley Professor of Applied
    Economics and Management, Charles H. Dyson School of Applied Economics

 and Management, Cornell SC Johnson College of Business, Cornell University 
• Susana Constenla-Villoslada, International Food Policy Research Institute, USA 
• Joanna Upton, Senior Research Associate, Charles H. Dyson School of Applied 

Economics and Management, Cornell SC Johnson College of Business, Cornell 
University 

Summary 
Poverty and food insecurity remain pressing concerns globally not just because of 
their distressing prevalence but because they are dynamic and stochastic. Many 
of the world’s poorest communities are also those most threatened by climate, 
conflict, disease, and other shocks. Increasing attention to the roles that risk and 
shocks play in the persistence of poverty and food insecurity underpins the rapid 
growth in popularity of the concept of development resilience. As development 
and humanitarian agencies increasingly advance the objective of ‘building 
resilience’, three resilience measurement methods have come into especially 
widespread use: the Resilience Indicators for Measurement and Analysis 
approach developed by FAO, the multi-dimensional index approach developed by 
TANGO International, and the probabilistic approach of Cissé and Barrett. 

The authors compare performance across those three methods using nationally 
representative panel data from Ethiopia and Niger, finding that the three 
measures exhibit significantly different distributions and orderings among 
households, and they vary significantly in the households they identify as 
resilient or least resilient. All three measures exhibit only modest out-of-sample 
predictive accuracy, generating many false negatives and false positives relative 
to the food security outcome measure whose resilience they are meant to reflect. 
It remains unclear what these measures capture and what value they add beyond 
more established wellbeing measures such as the food consumption score or 
real expenditures. There is significant room for improvement in resilience 
measurement to better guide and evaluate development resilience interventions. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

CEO Compensation and Real 
Estate Prices: Pay for Luck or Pay 
for Action? 

Dragana Cvijanovic 
Associate professor 

Cornell Peter and Stephanie Nolan School 
of Hotel Administration 

Cornell SC Johnson College of Business 
Cornell University 

Review of Accounting Studies, August 2022 

LINK TO PAPER 

LINK TO VIDEO 

Co-authors 
• Ana Albuquerque, Questron School of Business, Boston University 
• Benjamin Bennett, Freeman School of Business,Tulane University 
• Cláudia Custódio, Imperial College Business School, London, UK 
• Dragana Cvijanovic,  Associate professor, Cornell Peter and Stephanie Nolan
    School of Hotel Administration, Cornell SC Johnson College of Business, Cornell

 University 

Summary 
In a traditional optimal contracting framework, shareholders should not 
compensate CEOs for firm performance driven by exogenous factors (luck). 
However, several papers show evidence of pay for luck, that is, pay that is due to 
observable lucky events, such as industry or market performance, and not under 
the CEO’s control. In this paper, Dragana Cvijanovic and her co-authors use 
variation in real estate prices to study Chief Executive Officer (CEO) pay for luck 
estimate the sensitivity of CEO pay to lucky events and responses to these events. 

Distinguishing between pay for luck and pay for responding to luck (action) by 
exploiting US GAAP accounting rules, which mandate that real estate used in the 
firm’s operations is not marked-to-market, the authors empirically disentangle 
pay for luck from pay for action, as a change in the value of real estate is only 
accounted for when the CEO responds to changes in property value.  The authors 
show that CEO compensation is associated with the following two managerial re-
sponses to changes in real estate values: (i) real estate sales and (ii) debt issuance. 
Overall, these findings show that CEOs are rewarded for taking value-enhancing 
actions in response to luck. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Modeling and optimizing the beef 
supply chain in the Northeastern 
U.S. 

Frank Ge 
Research Associate 

Charles H. Dyson School 
of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

Miguel Gómez 
Robert G.Tobin Professor of Food Marketing 

Charles H. Dyson School 
of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

Agricultural Economics, 53, 5, September 2022 

LINK TO PAPER 

LINK TO VIDEO 

Co-authors 
• Frank Ge, Research Associate, Charles H. Dyson School of Applied Economics 

and Management, Cornell SC Johnson College of Business, Cornell University 
• Miguel Gómez,  Robert G. Tobin Professor of Food Marketing, Charles H. Dyson 

School of Applied Economics and Management, Cornell SC Johnson College of 
Business, Cornell University 

• Christian Peters, U.S. Department of Agriculture, Agricultural Research Service 

Summary 
Seasonality of beef cattle supplies raises supply coordination challenges. In 
the Northeastern U.S., where land values and feed costs are relatively high and 
where population density makes large animal concerns less desirable, producers 
often argue that lack of access to slaughter and processing facilities limits 
expansion potential, whereas slaughterers and processors posit that there is not 
enough supply to keep plants fully utilized. 

Ge and Gómez develop an optimization model to determine whether the existing 
slaughter and processing infrastructure in the region meets producers’ demand 
for these services. The model allows them to identify the minimum-cost solution 
to efficiently utilize those facilities and to assess relative costs associated with 
product handling. The analysis explores the spatial structure of the Northeast 
beef cattle assembly, slaughter, processing, and distribution system that might re-
sult if these supply chain activities were regionally coordinated. The authors find 
that a consolidated network that allows for coordination of the regional beef sup-
ply chain system can address possible bottlenecks of plant capacity. This study 
sheds light on ways to establish and improve regional coordination mechanisms 
to enhance efficiency in regional food systems. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Measuring Unfair Inequality: 
Reconciling Equality of 
Opportunity and Freedom from 
Poverty 

Ravi Kanbur 
T.H. Lee Professor of World Affairs 

Charles H. Dyson School 
of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

The Review of Economic Studies, 89, 6, November 2022 

LINK TO PAPER 

Co-Authors 
• Paul Hufe, University of Bristol 
• Ravi Kanbur,  T.H. Lee Professor of World Affairs, Charles H. Dyson School of 

Applied Economics and Management, Cornell SC Johnson College of Business, 
Cornell University 

• Andreas Peichl, IFO Institute Munich 

Summary 
Following the seminal 2003 work by Piketty and Saez, the literature has 
documented a continued increase of income inequality since the beginning of 
the 1980s in many Western societies, and this evidence has strongly influenced 
public discourse. However, empirical evidence on distributional preferences 
shows that people do not judge inequality as problematic per se but that they 
do take into account the fairness or unfairness of the outcome. In this article, 
Ravi Kanbur and co-authors propose a new measure of (unfair) inequality based 
on two widely held normative principles, namely equality of opportunity and 
freedom from poverty. 

Developing a method for decomposing inequality and its trends into an unfair 
and a fair component, they bring this new measure to the data, and provide 
important insights about the fairness of inequality, both over time in the US 
and across countries. Their results document that unfair inequality matches the 
inequality growth in the US since 1980, a trend driven by decreases in social 
mobility, i.e., increasing importance of parental education and occupation for 
the income of their children. Among the 32 countries of their international 
comparison, the land of opportunity ranks among the most unfair societies in 
2010. 
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The Cost of Greening Stimulus: 
A Dynamic Analysis of Vehicle 
Scrappage Programs 

Shanjun Li 
Kenneth L. Robinson Professor 

of Applied Economics and Public Policy 
Charles H. Dyson School 

of Applied Economics and Management 
Cornell SC Johnson College of Business 

Cornell University 

A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

International Economic Review, 63, 4, November 2022 

LINK TO PAPER 

Co-authors 
• Shanjun Li, Kenneth L. Robinson Professor of Applied Economics and Public 

Policy, Charles H. Dyson School of Applied Economics and Management, 
Cornell SC Johnson College of Business, Cornell University 

• Youming Liu, Bank of Canada 
• Chao Wei, George Washington University 

Summary 
In this article, Shanjun Li and co-authors investigate the potential trade-off 
between the stimulus and environmental objectives in the context of the U.S. 
vehicle scrappage program. The authors develop and estimate a dynamic 
model of vehicle ownership and conduct a counterfactual analysis comparing 
the implemented policy with alternative designs, and they find the cost of the 
implemented policy 25% higher in terms of induced sales and 64% higher in 
terms of induced spending than a policy design without the environmental 
objective. 

These findings serve as a caution for green stimulus programs to address both 
climate change and the economic crisis from the ongoing pandemic. Although 
society needs to tackle both critical challenges, this “two-for-one” approach 
may sacrifice the effectiveness of demand stimulus for modest environmental 
gains. To better understand the potential trade-off between economic stimulus 
and environmental goals, this article turns to and draws lessons from the green 
stimulus programs implemented in the wake of the 2008 global economic crisis. 
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Summary 
Education drives future income, productivity, and upward mobility. A large 
body of work shows how a wide range of influences drive student achievement. 
Direct inputs like teaching quality, pedagogy, and class size are important, as 
are indirect effects including socioeconomic status, sleep, the environment, and 
nutrition. It has been well documented that exposure to airborne lead causes 
neurological damage, increased impulsiveness, and hindered learning. 

Using the natural experiment of the National Association for Stock Car Auto 
Racing (NASCAR) switch from leaded to unleaded fuel in 2007, Rudik et al find 
significant improvement in student test scores in schools near race tracks, in the 
years following the switch. Peer schools not previously affected by airborne lead 
from stock car races did not see changes in test scores. The authors document 
that the marginal impacts of lead are larger in impoverished, non-white counties, 
and among students with greater duration of exposure, even after controlling for 
the total quantity of exposure. 
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Summary 
There is a rich microfinance and development economics literature that ad-
dresses financial inclusion issues in developing countries around the world. Yet 
limited attention has been given to issues surrounding financial inclusion in 
developed countries, despite financial systems in developed countries far from 
bing totally inclusive. Recent estimates indicate approximately 8.4 million US 
households are unbanked (ie: do not have an account at an insured financial insti-
tution), with an additional 24.2 million US households classified as underbanked, 

In this research, Bogan and Wolfolds look at drivers of this financial exclusion, 
and focus on intersectionality, specifically the intersection of race and gender, 
to better understand the probability of being unbanked and underbanked in the 
US. They find that Black women are significantly more likely than Black men or 
any other group to be unbanked or to be underbanked. Further, they find limited 
wealth, rather than fees or trust, is more frequently cited by Black women as the 
main reason why they do not engage with the banking system. 
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Summary 
Firms constantly respond to challenging circumstances, often triggered by 
unexpected shocks. A large body of research shows how financial flexibility 
allows firms to adapt to adversity, including 2014 evidence that less financially 
constrained businesses maintained stronger employment during the 2008-9 
Global Financial Crisis and that companies raised cash to prevent distress 
following the outbreak of COVID-19. The unprecedented challenges brought on 
by the 2020 health crisis highlight the importance of additional dimensions of 
corporate flexibility, such as the ability to perform work remotely, in helping 
firms manage difficult circumstances. 

To study the role of corporate flexibility, the authors conducted a series of CFO 
surveys to gather companies’ internal plans. Using the COVID shock to study 
the direct and interactive effects of several forms of corporate flexibility on 
short- and long-term real business plans, they find that i) workplace flexibility, 
namely the ability for employees to work remotely, plays a central role in 
determining firms’ employment plans during the health crisis. They also see that 
investment flexibility allows firms to increase or decrease capital spending; and 
that financial flexibility contributes to stronger employment and investment, in 
particular when fixed costs are high. 

Contextualizing the COVID crisis, CFOs expect lasting effects for years to come: 
high workplace flexibility firms foresee continuation of remote work, stronger 
employment recovery, and shifting away from traditional capital investment, 
whereas low workplace flexibility firms rely more on automation to replace labor. 
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Summary 
In financial economics, there is growing interest in “return extrapolation,” the 
idea that investors’ beliefs about an asset’s future return are a positive function 
of the asset’s recent past returns. Models with return extrapolation are appealing 
because they are consistent with survey evidence on the beliefs of real-world 
investors, and because they show promise in matching important asset pricing 
facts, such as volatility and predictability in the aggregate market, momentum 
and reversals in the cross-section, and bubbles. To study the asset pricing 
implications of return extrapolation, a researcher must also make an assumption 
about investor preferences.  

To provide a new behavioral model that simultaneously explains facts about 
asset prices, return expectations, and cash-flow expectations, Jin and Sui present 
a new model of asset prices in which a representative agent has extrapolative 
beliefs about stock market returns and Epstein-Zin preferences. The model 
quantitatively explains facts about asset prices, return expectations, and cash-
flow expectations. When the agent’s beliefs about stock market returns are 
calibrated to survey expectations of investors, the model generates excess 
volatility and predictability of stock market returns, a high equity premium, a 
low and stable risk-free rate, and a low correlation between stock market returns 
and consumption growth. Moreover, the model has implications for expectations 
about future cash flows that are consistent with empirical findings. 
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Summary 
For the past several decades, VCs have been an essential ingredient of the private 
market and have contributed significantly to the rapid development of US eco-
nomic growth, entrepreneurship, and technological innovation. Previous studies 
have explored how industry expertise, reputation, experience, network connec-
tions, and other factors affect VC investment in startups, but little attention has 
been given to how the crucial human capital embedded in startups affects VC 
investment. In this paper, Mao and her collaborators examine the effect of labor 
mobility on venture capital (VC) investment, shedding new light on the real 
effects of labor market frictions. 

When employees leave, the firm loses their intimate knowledge of the firm’s 
operations, of its trade secrets, and of its innovation. The authors examine how 
the human capital of startups affects venture capital (VC) investment following 
the staggered adoption of the inevitable disclosure doctrine that restricts labor 
mobility. They find that VCs are less likely to invest in affected states, and that 
this effect is more pronounced when human capital is more important to start-
ups, when VC investment is more uncertain, and when VCs’ monitoring costs are 
higher. The reduced innovation productivity of employees is a plausible underly-
ing mechanism. To mitigate this adverse effect, VCs stage finance startups more 
and syndicate more with other VCs. 
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Summary 
This article summarizes the economics literature covering Bitcoin and related 
concepts. The authors survey seminal literature on the economics of blockchain 
fundamentals, with particular focus on Bitcoin, proof-of-work, and proof-of-
stake, examining seminal works, highlighting key results and clarifying how the 
literature forms a unified and coherent picture. Relying upon workhorse models 
to provide a theoretical framework from which to understand key concepts, they 
identify an important dichotomy in blockchains between the features required 
for security and those arising from economic forces. 

They begin with Nakamoto (2008), which introduces Bitcoin, in order to argue 
that viewing Bitcoin only as a technological innovation misses its most important 
contribution—that it solves the economic problem of double-spending, by defining 
a new mechanism for obtaining consensus in a decentralized setting, without 
incorporating a centralized entity. Along the way, they discuss various literature 
that provides important insights regarding fees, forks, and price volatility, and 
they conclude by reflecting on the next generation of blockchain innovations. 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO  IMPACT CONTENTS 

https://doi.org/10.1146/annurev-financial-111620-011240
https://www.cornell.edu/video/maureen-ohara-on-the-inside-market
https://www.johnson.cornell.edu/faculty-research/faculty/mo19/


 

 

                24 

M A N A G E M E N T  &  O R G A N I Z A T I O N S  

Powerlessness Also Corrupts: Lower 
Power Increases Self-Promotional 
Lying 

Ya-Ru Chen 
Nicholas H. Noyes Professor of Management 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Angus Hildreth 
Assistant professor

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

 

Organization Science, September 2022 

LINK TO PAPER 

Co-authors 
• Huisi Jessica Li, Scheller College of Business, Georgia Tech 
• Ya-Ru Chen, Nicholas H. Noyes Professor of Management, Samuel Curtis Johnson 

Graduate School of Management, Cornell SC Johnson College of Business, Cornell 
University 

• Angus Hildreth,  Assistant professor, Samuel Curtis Johnson Graduate School of 
Management, Cornell SC Johnson College of Business, Cornell University 

Summary 
“Power tends to corrupt, and absolute power corrupts absolutely,” famously 
wrote historian Lord John Acton in 1887. Evidence of this maxim abounds in 
our political, economic, and cultural milieux; with increased power comes an 
increase in selfish and unethical behavior, including self-promotional lying, which 
is potentially damaging to interpersonal trust and organizational decisionmaking. 
In this study, Chen, Hildreth, and Li examine the dynamic, asking whether it is 
greater power that always drives unethical and self-interested behavior or if an 
opposite pattern of power is possible. 

The authors predict that those with lower power are more likely than those with 
higher power to exhibit deceitful behaviors, with the aim of self-promotion, such 
as falsely presenting one’s competence or performance, claiming undue credit, 
exaggerating work achievement, and giving misleading information.  For them, 
the deceit promises improved status. Drawing attention to this understudied but 
important form of self-interested unethical behavior, the authors highlight that the 
motivation behind this type of deceit differs substantively from the set of selfish un-
ethical behaviors that are often linked to higher power, including lying for money, 
cheating in a competition, and harming one’s organization. 
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Summary 
The organizational landscape has witnessed a proliferation of chain organizations 
that operate multiple units under the same brand name. Drawing on organizational 
theory, agency theory, and research in strategic human resource management, 
Tashlin Lakhani and Can Ouyang explores how chain affiliation influences 
human resource (HR) investments. Using data from a nationally random survey of 
restaurant establishments, the authors propose that chain-affiliated units will make 
different investments in those areas of the HR system which establish superior 
organizational routines. In the absence of chain routines, ownership incentives 
will drive differences in human resource investments. Franchisee-owned units 
focus more on cost reduction by underinvesting in human resource practices, 
particularly when organizational routines are not provided by the chain. 

Lakhani and Ouyang provide further support for their theoretical arguments 
using additional data on multiunit ownership and franchisor influence. Finally, 
they conduct supplemental analyses to explore the relationship between different 
human resource investments and two important organizational outcomes: 
employee turnover and customer satisfaction ratings from Yelp. The results 
highlight the types of human resource practices that are important for service 
work and suggest that the provision of organizational routines can have important 
implications for the long-run success of chains and their units. 
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Summary 
Scholars have repeatedly argued that the performance of collectives (e.g., teams, 
divisions, or entire organizations) can improve if individual employees engage 
in voice, defined as communication intended to benefit the group performance. 
Voice can mean making suggestions for change that surface innovative ideas, 
help leaders reevaluate the status quo, integrate unique insights, implement new 
routines to improve functioning, and benefit firm financial performance. Although 
scholars point to the performance benefits of voice for the collective, far less 
attention has been devoted to understanding whether and under what conditions 
voice leads to actual implementation of the suggested ideas and to changes in 
objective performance for the individual who speaks up. 

In this research, Elizabeth McClean and her collaborators offer new theory intro-
ducing an agency perspective on voice, to articulate and illustrate the conditions 
under which voice has positive versus negative effects on individual task perfor-
mance.  In a first field study, they present evidence that two characteristics—the hi-
erarchical position of the voice target (boss versus peer) and the competence of the 
voice target—alter the relationship between voice and the voicing employee’s task 
performance. In a second field study, using an event-contingent design, they pro-
vide evidence of the unique mechanisms underlying how competent managers (via 
their resources) and competent peers (via their efficacy to act) affect how upward 
and sideways voices lead to idea implementation. The theoretical implications of 
these ideas and findings highlight how voice target characteristics influence not 
just the incidence of voice but also its outcomes. 
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Summary 
Although economic and entrepreneurship scholars have argued that high 
income inequality has a positive impact on entrepreneurship by increasing 
the incentives for high quality human capital to take entrepreneurial risk 
and by enabling talented entrepreneurs to accumulate and reinvest capital 
into new businesses, Sine et al suggest that recent research on the topic of 
social trust and entrepreneurship indicates that the relationship between 
economic inequality and entrepreneurship may be more complex than 
initially indicated. 

Although moderate levels of inequality can increase entrepreneurial 
activity,  the authors propose that very high levels of inequality will 
reveal a curvilinear effect, reducing rates of entrepreneurship, due to 
diminished generalized social trust in the community. Lower generalized 
social trust decreases the sharing of information and resources leading 
to fewer entrepreneursial opportunities, and as a result, lower levels of 
entrepreneurship. 
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Summary 
Nonprofits often offer conditional “thank you” gifts in exchange for a donation. 
Despite widespread adoption of these strategies, academic studies suggest that the 
effects of thank you gifts can be decidedly mixed. In this study, Chao and Fisher 
explore theoretical mechanisms for why gift effects vary, and find that potentially 
important implications for practitioners. 

The authors first investigate whether and how gift effects vary across different 
charities. Although gifts often increase donations to charities that donors did not 
rate highly, many of the same gifts had no effects or negative effects for charities 
that prospective donors already liked. They replicate these findings in a second ex-
periment that uses a different range of charity and gift options as well as different 
measures of participant perceptions of a charity. They also find that making gifts 
optional does not eliminate these negative gift effects. Because the same gift offered 
to the same prospective donor could have different effects across different organi-
zations, practitioners should be more selective in whom to target with gifts. Gifts 
may be more effective in appealing to donors not already familiar with or favorably 
inclined to their charity, while they may be less useful when appealing to recent 
donors or others who already favor the charity. 
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Summary 
In the retail sector globally, and especially in emerging markets, millions of 
traditional stand-alone shops—such as the kiranas of India, tienditas of Mexico, 
and xiao mai bu of China— coexist alongside modern organized retail chains and 
compete with them for customers. This article studies the impact of business 
modernization on the sales performance of traditional retailers in an emerging 
market. 

The authors define modernization as the adoption of physical structures 
(signage and logos) and tangible practices of organized retail chains (database 
management), and conducted a randomized field experiment in Mexico City 
with 1,148 retailers. They found a significant and persistent main effect of 
modernization for firms in both treatment groups, with increased monthly sales 
holding steady 24 months after study recruitment. In terms of novel mechanism 
evidence, externally modernized firms improve their store-level branding, while 
internally modernized firms strengthen their product management. The authors 
also examine the effects these developments have on customer perception and 
provide an exploratory analysis to guide policy makers, managerial stakeholders, 
and retailers on how to modernize for the highest returns. 
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Summary 
The smartphone industry has seen unprecedented growth in the past decade, 
with more than three billion worldwide users in 2020. The year before that, an 
average U.S. adult spent almost four hours per day on mobile devices, surpassing 
the time spent on television for the first time. This growth in smartphone adop-
tion and usage has made the mobile medium attractive for marketing interven-
tions. Mobile app users are often exposed to a sequence of short-lived marketing 
interventions (mostly refreshable ad slots) within each usage session, and this 
study examines how an increase in the variety of ads shown in a session affects a 
user’s response to the next ad. 

Across a series of models, Rafieian and Yoganarasimhan consistently show that 
holding all else fixed, an increase in ad variety in a session results in a higher 
response (click-through) rate to the next ad by approximately 13%. The authors 
then explore the underlying mechanism and document empirical evidence for an 
attention-based account. The article offers important managerial implications by 
identifying a source of interdependence across ad exposures that is often ignored 
in the design of advertising auctions. Furthermore, the attention-based mech-
anism suggests that platforms can incorporate real-time attention measures to 
help advertisers with targeting dynamics. 
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Summary 
The meaning of places is not just physical, but social. People understand places 
in terms of the groups that seem prevalent there. For instance, the perceived 
pervasiveness of Jewish students at the University of Pennsylvania has led to the 
pejorative “Jew-niversity of Pennsylvania”; Decatur, Georgia is sometimes dispar-
agingly nicknamed “Dyke-atur”, connoting the perceived pervasiveness of its gay 
population. Because these pervasiveness perceptions meaningfully impact how 
people navigate the social world, it is critical to understand what factors influ-
ence perceptions of groups as pervasive. 

In this research, Jacqueline Rifkin and her co-authors explored the role of sym-
bolic threat—the belief that a group violates one’s values and worldviews. Across 
surveys, experiments, and archival data, and holding constant important features 
of the group and context, six studies demonstrated that symbolically threatening 
groups seem more pervasive than non symbolically threatening groups.  By iden-
tifying that people commonly exaggerate the presence of certain groups simply 
because those groups are perceived as ideologically different, this research con-
tributes to the literature on space-focused stereotyping, offers perspective on the 
causes of stereotypes, and explores how people manage threats. This has implica-
tions for intergroup relations, public policy, and social welfare. 
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Summary 
In the retail service industry, employee engagement may play an important role 
in customer satisfaction and retention, as employees often interact directly with 
customers, adding value to the customer experience at the point of consumption. 
Using the rental car industry as their empirical setting, Yang and Khwaja use the 
rental car industry, which still relies heavily on face-to-face interactions between 
front-line staff and customers, to study the link between customer satisfaction 
and retention and location-level employee engagement. 

By analyzing a unique data set from a large car rental company, the authors use 
retirement-induced employee turnover as an exclusion restriction that is plausi-
bly induced by employee age, thereby allowing for variation in employee engage-
ment that is partially exogenous to common underlying factors that also impact 
customer satisfaction and retention. 

Potential limits to employee engagement (including service disruptions and 
supply chain shortages) can dampen the positive effects of employee engagement, 
yet the overall effect of employee engagement remains positive, and may be seen 
as a key factor in building resilience to unforeseen service disruptions. Keeping 
employees engaged might require costly investments on the firm’s part, so under-
standing whether these firm-level efforts are indeed effective is also important. 
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Summary 
Online retailers often engage in price promotion wars to compete for customers, 
but customer service capacity can be equally influential. Delivering orders on time 
or answering service calls without a long wait enables online retailers to gain 
a significant competitive advantage over their competitors. Shortages of skilled 
workers or essential infrastructure  can undermine a firm’s strategy. 

In this paper, Li Chen and his co-authors revisit and extend the classic two-firm 
price competition model of Hotelling (1929) by incorporating limited service ca-
pacity. They evaluate three dynamics: the effect of service capacity on competitive 
pricing strategy when it affects customer satisfaction, the competitive advantage 
of higher service capacity, and the effect of service capacity on competitive pric-
ing strategy when customer switching behavior is considered. 

The authors’ equilibrium analysis reveals that firms would be less aggressive in 
engaging in price cutting when customers care more about service quality and 
when service capacity is relatively low. However, despite the growing importance 
of service capacity in winning customer demand, the authors see its effect on 
firms’ pricing strategy as remaining quite limited. 
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Summary 
Continuing care facilities are a rapidly growing segment of senior living 
communities providing end-to-end solutions comprising independent 
living, assisted living, nursing home care, and ultimately hospice. All these 
establishments contain dining services managed by an interdisciplinary (finance, 
nutrition, dietitian, kitchen operations, hospitality, and procurement) team of 
executives, each with their own objective while cognizant of the overarching 
organizational, operational, and financial metrics. 

The residents of these facilities consume most of their meals at these dining 
facilities, necessitating that the food served meets the complete nutrition, 
dietary, cost, and operational requirements. Thus, the menu (often rotating 
every few weeks) must be carefully chosen to be efficiently procured, processed, 
and served, all while meeting the nutritional, dietary, and patron satisfaction 
constraints put forth by each corresponding stakeholder. Using mixed integer 
linear programming, the authors address this complex optimization problem and 
demonstrate how menu planners and chefs can analyze their decisions regarding 
menu structures and evaluate alternatives to improve menus’ nutritional value 
while ensuring residents’ autonomy in making food choices. Along the way, they 
interviewed various stakeholders, identified their objectives and constraints, 
gathered the necessary data, formulated and solved the resulting optimization 
problems, and produced demonstrably effective menus. 
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Summary 
The extent to which financial incentives increase worker performance is of 
interest in many employment settings. This question has taken on renewed 
relevance in the era of online labor platforms. Used for on-demand jobs like ride-
hailing, delivery, freelance work, and short, discrete tasks, these platforms hire 
and compensate workers on a per-task basis, for work done remotely with limited 
supervision. As the design of performance-based incentives cannot be linked to 
known agent production parameters in such circumstances, Kaynar and Siddiq 
present a method for estimating a principal-agent model from data on incentive 
contracts and associated outcomes. 

The authors conducted an experiment on a crowdwork platform by randomly 
assigning incentive contracts with varying pay rates among a pool of workers 
completing the same task. Their numerical results illustrate how their estima-
tor combined with experimentation can shed light on the efficacy of perfor-
mance-based incentives. This formula can be a useful step toward the design 
of incentive contracts in practice and can also play a role in estimating agent 
welfare under a given contract. 
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Summary 
According to surveys published by Pew Research, as many as 41% of U.S. adults 
have personally experienced online harassment ranging from offensive name-call-
ing or purposeful embarrassment to stalking, physical threats, or sustained 
harassment, and 66% have witnessed such online behavior. Consequently, mod-
eration in social media platforms has become a prominent topic, especially with 
the waves of cyberbullying and online harassment only rising. Yet most modera-
tion systems and decisions remain opaque, which can leave users confused and 
unsure about how and why content moderation occurs. 

To understand how content moderation works to prevent and remove inappropri-
ate material,. Ozanne and her collaborators looked at how information visibility 
on moderation decisions affects users. The authors examine how visibility of a 
content moderator and ambiguity of moderated content influence perception of 
the moderation system in a social media environment. The results demonstrate 
that users tend to question the moderation decision and system more when an AI 
moderator is visible, which highlights the complexity of effectively managing the 
visibility of automatic content moderation in the social 
media environment. 
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Summary 
Inventory management has been an active research topic in management science 
for more than a century. Today’s large e-commerce platforms face new challenges 
in inventory management, selling hundreds of millions of products simultaneous-
ly, with various demand patterns that require different replenishment strategies, 
meeting increasingly diverse customers, varied products, and more intense 
service demands. In this study, Meng Qi and colleagues develop new frameworks 
for inventory management by investigating a data-driven multiperiod inventory 
replenishment problem with uncertain demand and vendor lead time (VLT). 

Using a large quantity of historical data, they propose a one-step end-to-end (E2E) 
framework that uses deep learning models to output the suggested replenishment 
amount directly from input features without any intermediate step. Conducting a 
series of thorough numerical experiments using real data from one of the leading 
e-commerce companies, they demonstrate the advantages of the proposed E2E 
model over conventional PTO frameworks. They also conduct a field experiment 
with another firm, generating results showing that their new algorithm reduces 
holding cost, stockout cost, total inventory cost, and turnover rate substantially 
compared with the firm’s current practice. For the supply chain management in-
dustry, this E2E model shortens the decision process and provides an automatic 
inventory management solution with the possibility to generalize and scale. 
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Summary 
Operational disruptions can impact a firm’s risk, which manifests in a host of op-
erational issues, including a higher holding cost for inventory, a higher financing 
cost for capacity expansion, and a higher perception of the firm’s risk among its 
supply chain partners. Previous study of disruptions has been focused on miti-
gating production impact. Using a 2004 regulatory change that required certain 
firms to attest to having control systems in place,Schmidt and Raman examine 
the role of internal control systems on a firm’s risk and market valuation, 

Their triple-difference regression specification takes advantage of a regulatory 
anomaly that excluded a well-defined set of firms from complying with the con-
trol system requirement. They find that firms that were obligated to comply with 
this regulatory requirement experienced a materially smaller increase in their 
risk and a smaller decrease in their market value in the aftermath of an opera-
tional disruption. Firms that were not obligated to comply with this requirement 
did not experience such benefits in the aftermath of a disruption and instead, 
experienced a larger increase in their risk. 

Fostering a better understanding of whether credible control systems can reduce 
the impact of disruptions on the firm’s risk and value is important as it identifies 
a broader set of mitigation strategies available to operations managers and helps 
them better fit their risk mitigation initiatives with their objectives and budget 
constraints. 
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Summary 
According to the National Center for Health Statistics, approximately 8.3 million 
people in the United States receive care annually, from approximately 65,600 
long-term care providers. This $339 billion industry includes adult day services, 
home health agencies, hospices, nursing homes, and residential care communi-
ties, and employs around 1.5 million employee full-time equivalents in nurse or 
nursing assistant roles. The amount of hands-on care delivered and the extended 
time horizon of care have important implications for long-term care staffing 
practices. Quality-of-care concerns have particularly led practitioners to empha-
size the idea of consistency of care. Also known as consistent assignment, this 
practice strengthens relationships between staff and residents, reduces resident 
distress, and improves clinical outcomes and resident satisfaction. 

With this in mind, Slaugh and Scheller-Wolf considered the rostering decisions— 
the assignment of workers scheduled for a shift to units—of a long-term care 
facility whose objective was to minimize the monthly inconsistency level. They in-
troduced simple rostering heuristics that prioritized either part-time or full-time 
workers using data from more than 15,000 shifts worked by nursing assistants 
at three nursing homes. Comparing the actual rosters to the hindsight optimal 
consistency maximizing schedules, their results showed (contrary to expectation) 
that managers should focus on part-time workers and assign them as consistently 
as possible to their home units. They then compared the performance of their 
rostering heuristics via trace-based simulation of the historical schedules, which 
supported the efficacy of prioritizing part-time workers, yielding reductions 
in the inconsistency level between 20% and 30% compared with the historical 
rosters. 
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Summary 
In many organizations, decisions are not made by the person who actually holds and 
understands the most relevant information. At times, transmission of information is 
hindered by conflicts of interest, with the  informed party misleading the uninformed 
party to take action based on misinformation.  For instance, if a firm’s headquarters 
allocates resources to a division manager over time in order to hit a target amount of 
allocation dependent on some state of the project which develops slowly over time, 
and only the division manager directly observes this state, the manager may want to 
receive more resources regardless of the state. If headquarters receives profits only 
after a long lag, it’s not able detect misrepresentations in the manager’s reports. 

In this paper, Yi Chen uses a dynamic principal–agent model to investigate how the 
agent’s persistent but changing private information can be best elicited and utilized. 
While the agent has state-independent preferences, the principal wants to match a 
state-dependent target. Chen solves the optimal delegation in closed form, which 
sometimes prescribes actions that move in the opposite direction of the target. The 
author provides a simple necessary and sufficient condition for that to occur. Generi-
cally, the principal fares strictly better in the optimal delegation than in the babbling 
outcome. Over time, the principal is worse off in expectation, but the agent is better or 
worse off depending on the shape of the principal’s state-dependent target. 
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Summary 
Whereas information technology (IT) systems are shown to create significant value for 
the firms that adopt them, the returns often appear with a delay and may vary greatly 
across firms. Firms investing in new IT systems must often undertake complementa-
ry innovation related to technical adaptations to IT hardware and software systems 
or changes to organizational elements like business processes. The human capital 
required to deploy these systems is scarce and unequally distributed; firms can hire 
experts from other firms, contract third-party consultants, or exchange knowledge with 
industry or supply chain participants. 

In this study, Forman et al examine the productivity implications of external knowl-
edge flows obtained through an internet-mediated discussion forum in which IT 
professionals help one another solve problems related to the implementation and use 
of enterprise software. They extend elements of the absorptive capacity (ACAP) frame-
work that have not previously been studied in the information systems (IS) literature 
to a new context. The literature on IT spillovers shows that the use of these means can 
have a significant effect on firm productivity, however, recent work calls for a deeper 
understanding of the mechanisms through which they work. In this paper, the authors 
aim to respond to this call and deepen understanding of when IT spillovers are most 
beneficial by applying a well-known framework from the R&D literature. 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO  IMPACT CONTENTS 

https://pubsonline.informs.org/doi/10.1287/isre.2021.1091
https://www.cornell.edu/video/chris-forman-on-it
https://dyson.cornell.edu/faculty-research/faculty/cmf257/


 
 

 

     

S T R A T E G Y  A N D  B U S I N E S S  E C O N O M I C S  

What will it take to get to acceptable 
privacy-accuracy combinations? 

Ori Heffetz 
Associate professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

Harvard Data Science Review, Special Issue 2, June 2022 

LINK TO PAPER 

LINK TO VIDEO 

Author 
• Ori Heffetz, Associate professor, Samuel Curtis Johnson Graduate School of 

Management, Cornell SC Johnson College of Business, Cornell University 

Summary 
With the proliferation of sophisticated ‘reconstruction attackers’ and today’s comput-
ing power, the private information collected by the U.S. Census may not be as protected 
as we had believed it to be. However, the Census Bureau can use differential privacy, to 
replace the underlying microdata with synthetic microdata created from the original 
data using randomness of a certain predetermined, publicly known, scale and features. 
By publishing only statistics computed on the synthetic microdata—or even, as a special 
case, publishing the entire synthetic data set—the Census Bureau can provide formally 
provable privacy protections. The more randomness used to create the synthetic mi-
crodata—and hence, the greater the accuracy loss—the stronger the privacy-protection 
guarantees. 

Ori Heffetz discusses this question in five parts. While great technical progress has 
been made, he argues, much more work is needed before getting even close to an 
acceptable privacy-accuracy combination. He touches on some currently investigated 
ideas for moving forward, and concludes by connecting the technical questions that 
practitioners study with the normative questions that only society as a whole can and 
should answer. 
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Summary 
Platform ecosystems have spurred innovation in products and services and 
improved economic efficiency in various industries and technology sectors. The 
platform architecture is distinctive in its modular and interdependent system 
of core and complementary components bound together by design rules and an 
overarching value proposition. Accordingly, in this special issue article, Leiponen 
and co-authors conceptualize platforms as metaorganizations, or “organizations 
of organizations” that are less formal and less hierarchical structures than firms, 
and yet more closely coupled than traditional markets. To function successfully, 
platforms require coordination among multiple participants, not all of whose 
interests are aligned, and so interesting and complex strategic challenges and 
implications for competition arise. 

The authors discuss some of the most salient features of platform ecosystems as 
meta-organizations, specifically in terms of the sources of authority or power in 
the ecosystem, the motivation and incentives a platform creates to attract partic-
ipants, and its governance and coordination structures. They then consider how 
papers appearing in this special issue reflect the effects of these features, and 
they close by identifying some promising directions for future research. 
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LINK TO PAPER 

Co-authors 
• Gaurab Aryal, University of Virginia 
• Federico Ciliberto, University of Virginia 
• Benjamin T. Leyden, Assistant professor, Charles H. Dyson School of Applied 

Economics and Management, Cornell SC Johnson College of Business, Cornell 
University 

Summary 
Two legal paradigms in most OECD countries are meant to promote market 
efficiency, but are potentially at odds with one another. On one hand, antitrust laws 
forbid firms from communicating their strategic choices with each other to deter 
collusion, while financial regulations promote open and transparent communication 
between publicly traded firms and their investors. While these latter regulations 
are intended to level the playing field among investors, policymakers have raised 
concerns that they may also facilitate anticompetitive behaviors. 

The authors investigate the allegation that legacy U.S. airlines communicated via 
earnings calls to coordinate with other legacy airlines in offering fewer seats on 
competitive routes. To this end, they first use text analytics to build a novel dataset 
on communication among airlines about their capacity choices. Estimates from their 
preferred specification show that the number of offered seats is 2% lower when all 
legacy airlines in a market discuss the concept of “capacity discipline.” The authors 
verify that this reduction materializes only when legacy airlines communicate 
concurrently, and that it cannot be explained by other possibilities, including that 
airlines are simply announcing to investors their unilateral plans to reduce capacity, 
and then following through on those announcements. 
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S T R A T E G Y  A N D  B U S I N E S S  E C O N O M I C S  

Persistent Overconfidence and 
Biased Memory: Evidence from 
Managers 

Collin Raymond 
Associate professor 

Samuel Curtis Johnson Graduate School 
of Management 

Cornell SC Johnson College of Business 
Cornell University 

American Economic Review, 112, 10, October 2022 

LINK TO PAPER 

LINK TO VIDEO 

Co-authors 
• David Huffman, University of Pittsburgh 
• Collin Raymond, Associate professor, Samuel Curtis Johnson Graduate School of 

Management, Cornell SC Johnson College of Business, Cornell University 
• Julia Shvets, University of Cambridge 

Summary 
Overconfidence has often been described as a fundamental bias in human deci-
sion making, but whether and how it can be more than an ephemeral phenome-
non is an ongoing puzzle. In many of the settings where economic theory posits 
a crucial role for beliefs about relative performance—the workplace, school, 
university, and competitive environments more generally—individuals receive 
repeated performance feedback, which would seemingly lead to the correction 
of overconfidence. Economists have considered different mechanisms that might 
generate persistent overconfidence. In this study, Collin Raymond and his co-au-
thors consider motivated beliefs as an explanation for persistent overconfidence. 

Individuals may be motivated to preserve unrealistic expectations because 
they’re useful or motivating. Models of motivated beliefs make various assump-
tions about how individuals are able to sustain overconfidence, for example 
assuming that individuals can use a technology of biased memory to selectively 
distort memories of past feedback; basing predictions on overly positive mem-
ories, future selves will be overconfident. A motivated beliefs explanation for 
overconfidence has important implications. Because overconfidence may persist 
in the face of feedback, individuals may not respond to information in standard 
ways. Interestingly,the welfare effects of overconfidence are ambiguous and can 
even be positive. 

TO  IMPACT CONTENTS 

https://doi.org/10.1257/aer.20190668
https://www.cornell.edu/video/collin-raymond-persistent-overconfidence-in-managers
https://www.johnson.cornell.edu/faculty-research/faculty/cbr79/


 

     

Media Placements 
Our faculty experts are regularly consulted, quoted, published, and 
interviewed in national and international media. A representative sample 
of their contributions is provided here, collected from monthly media 
coverage reports for January-December 2022.  

ACCOUNTING 

APPLIED ECONOMICS AND POLICY 

FINANCE 

MANAGEMENT AND ORGANIZATIONS 

MARKETING AND MANAGEMENT COMMUNICATION 

OPERATIONS, TECHNOLOGY, AND INFORMATION 
MANAGEMENT 

STRATEGY AND BUSINESS ECONOMICS 
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A C C O U N T I N G  

A Newly Public Company Wants to Shake Up the Hotel Industry. 
Customers Say It’s a Scam 
Bisnow 
Featured Faculty: Michael Paz 

The Connection Between a Firm’s Investor Base and Media Coverage 
Columbia Law Blue Sky Blog 
Featured Faculty: Mani Sethuraman, Nicholas Guest 
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https://www.bisnow.com/national/news/hotel/a-newly-public-company-wants-to-shake-up-the-hotel-industry-customers-say-its-a-scam-116357
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

How Bad Is the Global Food Crisis Going to Get? 
New York Times 
Featured faculty: Chris Barrett 

Hurricane Ian spares fertilizer plants but sends a warning to the US industry 
Marketplace 
Featured Faculty: Chris Barrett 

How war in Ukraine is making people hungry in the Middle East 
Vox 
Featured Faculty: Chris Barrett 

What the war in Ukraine means for energy, climate and food 
Nature 
Featured Faculty: Chris Barrett 

How the Global Food Shortage Helps US Farmers 
The Observer 
Featured Faculty: Chris Barrett 

Cornell to co-lead UN agency’s new agrifood initiative 
Cornell Chronicle 
Featured Faculty: Chris Barrett 

An inclusive future? Technology, new dynamics, and policy challenges 
Brookings 
Featured Faculty: Kaushik Basu 

India’s overall macroeconomic situation on recovery mode but facing stagflation 
The Economic Times 
Featured faculty: Kaushik Basu 

Putin’s War in Ukraine underscores the necessity of supporting democracies every-
where 
MarketWatch 
Featured faculty: Kaushik Basu 

The G20 and G minor 
CGTN 
Featured faculty: Kaushik Basu 

When voters become fans 
The Independent 
Featured faculty: Kaushik Basu 

Self-fulfilling rankings boost agencies’ power, influence 
Cornell Chronicle 
Featured faculty: Kaushik Basu 

As diversity rises, US boards still disproportionately white 
Associated Press 
Featured faculty: Vicki Bogan 

Troubled trading app Robinhood hopes to lure back users -- with retirement ac-
counts 
Marketplace 
Featured faculty: Vicki Bogan 
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https://www.nytimes.com/2022/06/07/opinion/global-food-crisis-russia-ukraine-war.html
https://www.marketplace.org/2022/09/29/hurricane-ian-u-s-fertilizer-industry/
https://www.vox.com/23022693/war-ukraine-shipping-food-hunger
https://www.nature.com/articles/d41586-022-00969-9
https://observer.com/2022/04/how-the-global-food-shortage-helps-us-farmers/
https://news.cornell.edu/stories/2022/10/cornell-co-lead-un-agencys-new-agrifood-initiative
https://www.brookings.edu/research/an-inclusive-future-technology-new-dynamics-and-policy-challenges/
https://economictimes.indiatimes.com/news/economy/finance/indias-overall-macroeconomic-situation-on-recovery-mode-but-facing-stagflation-kaushik-basu/articleshow/88927816.cms
https://www.marketwatch.com/story/putins-war-in-ukraine-underscores-the-necessity-of-supporting-democracies-everywhere-11646080952
https://www.marketwatch.com/story/putins-war-in-ukraine-underscores-the-necessity-of-supporting-democracies-everywhere-11646080952
https://news.cgtn.com/news/2023-01-05/The-G20-and-G-minor-1glDpDL5WTu/index.html
https://www.independent.co.ug/when-voters-become-fans/
https://news.cornell.edu/stories/2022/05/self-fulfilling-rankings-boost-agencies-power-influence
https://apnews.com/article/business-race-and-ethnicity-hispanics-a2b2d748eae422ddab92a96d9b590ff6
https://www.marketplace.org/2022/12/09/troubled-trading-app-robinhood-hopes-to-lure-back-users-with-retirement-accounts/
https://www.marketplace.org/2022/12/09/troubled-trading-app-robinhood-hopes-to-lure-back-users-with-retirement-accounts/


 

 

                

A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

What is an Oishii Strawberry, and Would You Pay $6 for one? Inside the New World 
of Fancy Fruit 
The Wall Street Journal 
Featured faculty: Miguel Gomez 

Massive winter storm could keep grocery shelves empty even longer 
CNN Business 
Featured faculty: Miguel Gomez 

Experts see avocado price rise, damage to Mexican producers 
The Associated Press 
Featured faculty: Miguel Gomez 

Avoggedon strikes Philadelphia: One nonprofit gives away thousands of avocados 
NPR 
Featured faculty: Miguel Gomez 

Evidence-Based Crop Management for Organic Dry Bean Farming 
Cornell Research 
Featured faculty: Miguel Gomez 

Food pantry access worth billions nationally, study finds 
Cornell Chronicle 
Featured faculty: David Just 

Downpours From Ian Prompt Florida Treatment Plants to Release Waste 
The New York Times 
Featured faculty: Catherine L. Kling 

Five ways to make sustainability resolution 
The National Tribune 
Featured faculty: Catherine L. Kling 

How the Supreme Court’s EPA Ruling May Affect Your Health 
Healthline 
Featured faculty: Catherine L. Kling 

Foreign companies continue to prop up the Kremlin 
The Washington Post 
Featured faculty: Jura Liaukonyte 

Cornell researchers literally tracked people’s eyeballs to see if they watched TV 
commercials 
Fast Company 
Featured faculty: Jura Liaukonyte 

Nearly a third of TV ads play to empty rooms 
Cornell Chronicle 
Featured faculty: Jura Liaukonyte 

Social media boycott of Goya did not harm sales 
Cornell Chronicle 
Featured faculty: Jura Liaukonyte 

Awareness, not mandatory GMO labels, shifts consumer preference 
Cornell Chronicle 
Featured faculty: Jura Liaukonyte 
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https://www.wsj.com/articles/what-is-an-oishii-strawberry-and-would-you-pay-6-for-one-inside-the-new-world-of-fancy-fruit-11649073600
https://www.wsj.com/articles/what-is-an-oishii-strawberry-and-would-you-pay-6-for-one-inside-the-new-world-of-fancy-fruit-11649073600
https://www.cnn.com/2022/01/15/business/winter-storm-grocery-shortages/index.html#:~:text=Massive%20winter%20storm%20could%20keep%20grocery%20shelves%20empty%20even%20longer,-By%20Parija%20Kavilanz&text=Grocery%20stores%20had%20already%20been,store%20shelves%20empty%20even%20longer.
https://apnews.com/article/business-mexico-prices-19f335b46e564236f83d5812fd1cf188
https://www.npr.org/2022/10/20/1130318745/avoggedon-strikes-philadelphia-one-nonprofit-gives-away-thousands-of-avocados
https://research.cornell.edu/research/evidence-based-crop-management-organic-dry-bean-farming
https://news.cornell.edu/stories/2022/11/food-pantry-access-worth-billions-nationally-study-finds
https://www.nytimes.com/2022/09/29/climate/hurricane-ian-toxic-waste.html
https://www.nationaltribune.com.au/five-ways-to-make-sustainability-resolution/
https://www.healthline.com/health-news/how-the-supreme-courts-epa-ruling-may-affect-your-health
https://www.washingtonpost.com/politics/2022/04/08/russia-boycott-companies-ukraine/
https://www.fastcompany.com/90721102/cornell-researchers-literally-tracked-peoples-eyeballs-to-see-if-they-watched-tv-commercials
https://www.fastcompany.com/90721102/cornell-researchers-literally-tracked-peoples-eyeballs-to-see-if-they-watched-tv-commercials
https://news.cornell.edu/stories/2022/02/nearly-third-tv-ads-play-empty-rooms
https://news.cornell.edu/stories/2022/08/social-media-boycott-goya-did-not-harm-sale
https://news.cornell.edu/stories/2022/08/awareness-not-mandatory-gmo-labels-shifts-consumer-preference


 

     

A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Extreme weather could push food prices even higher 
CNN Business 
Featured faculty: Ariel Ortiz-Bobea 

How to Keep Crops Alive In a Warmer, Drier World 
Bloomberg Green 
Featured faculty: Ariel Ortiz-Bobea 

‘It’s tragic’: Extreme heat could erase progress on child malnutrition in West Africa, 
scientists warn 
Business Insider 
Featured faculty: Ariel Ortiz-Bobea 

China’s zero-Covid strategy will have a ‘fairly devastating effect’: Former IMF 
China head 
CNBC 
Featured faculty: Eswar Prasad 

Yen’s Historic Fall Signals Rewrite of Global Currency Playbook 
Bloomberg 
Featured faculty: Eswar Prasad 

Crypto’s Future Is Even More Exciting, and Maybe More Volatile, Than Its Present 
MarketWatch 
Featured faculty: Eswar Prasad 

Cryptocurrency could help governments and businesses spy on us 
The Washington Post 
Featured faculty: Eswar Prasad 

Yellen Calls on China to Push Russia to End Ukraine War 
The New York Times 
Featured faculty: Eswar Prasad 

Crypto poses serious challenges for regulators 
The Financial Times 
Featured faculty: Eswar Prasad 

Words matter in food freshness, safety messaging 
Cornell Chronicle 
Featured faculty: Bradley Rickard 
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https://www.cnn.com/2022/09/14/economy/heat-inflation-economy-drought/index.html
https://www.bloomberg.com/news/articles/2022-02-16/tech-startups-race-to-keep-crops-alive-in-a-warmer-drought-plagued-world
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https://www.bloomberg.com/news/articles/2022-04-28/yen-s-historic-fall-signals-rewrite-of-global-currency-playbook?sref=mt2Tn0sj&leadSource=uverify%20wall
https://www.marketwatch.com/articles/bitcoin-crypto-blockchain-investing-51653676116
https://www.washingtonpost.com/outlook/2022/04/01/cryptocurrency-privacy-mainstream/
https://www.nytimes.com/2022/04/13/business/yellen-war-global-economy.html
https://www.ft.com/content/7cf3a743-809f-425d-89f2-d6c6057c1d41
https://news.cornell.edu/stories/2022/10/words-matter-food-freshness-safety-messaging


 

                

F I N A N C E  

Poets&Quants’ Top 50 Undergraduate Professors of 2022 
Yahoo Finance 
Featured faculty: Jawad Addoum 

Cryptocurrency investor losses are being turned into IRS gains -- here’s how they’re 
doing it 
MarketWatch 
Featured faculty: Will Cong 

Crypto crash: What it means for your digital asset portfolio 
MarketWatch 
Featured faculty: Will Cong 

‘The Merge’: What to know about the Ethereum upgrade 
BNN Bloomberg 
Featured faculty: Will Cong 

An anatomy of crypto-enabled cyber crime 
The Financial Times 
Featured faculty: Will Cong 

Historic gift funds the deanship and research at the Cornell SC Johnson College of 
Business 
Cornell Chronicle 
Featured faculty: Andrew Karolyi 

A Tremendous Opportunity to Make Positive Change 
Yahoo News 
Featured faculty: Andrew Karolyi 

Robinhood Was Behind Phantom Surge in Berkshire Hathaway Trade Volume, 
Study Finds 
The Wall Street Journal 
Featured faculty: Maureen O’Hara 

The reason behind a mysterious trading surge in stocks like Berkshire Hathaway 
has been revealed 
CNBC 
Featured faculty: Maureen O’Hara 

The Secretive World of MEV, Where Bots Front-Run Crypto Investors For Big 
Profits 
Forbes 
Featured faculty: Maureen O’Hara 

Data on fired managers’ performance may improve investments 
Cornell Chronicle 
Featured faculty: Scott Stewart 
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https://poetsandquantsforundergrads.com/news/poetsquants-top-50-undergraduate-professors-of-2022/3/
https://www.marketwatch.com/story/cryptocurrency-investor-losses-are-being-turned-into-irs-gains-heres-how-theyre-doing-it-11670345179
https://www.marketwatch.com/story/cryptocurrency-investor-losses-are-being-turned-into-irs-gains-heres-how-theyre-doing-it-11670345179
https://www.marketwatch.com/story/crypto-crash-what-it-means-for-your-digital-asset-portfolio-11643312104
https://www.bnnbloomberg.ca/the-merge-what-to-know-about-the-ethereum-upgrade-1.1818255
https://www.ft.com/content/52ba7c98-e7c2-4420-960b-6cb540138079
https://news.cornell.edu/stories/2022/02/historic-gift-funds-deanship-and-research-cornell-sc-johnson-college-business
https://news.cornell.edu/stories/2022/02/historic-gift-funds-deanship-and-research-cornell-sc-johnson-college-business
https://finance.yahoo.com/news/tremendous-opportunity-positive-change-b-214654116.html
https://www.wsj.com/articles/robinhood-was-behind-phantom-surge-in-berkshire-hathaway-trade-volume-study-finds-11658309401
https://www.wsj.com/articles/robinhood-was-behind-phantom-surge-in-berkshire-hathaway-trade-volume-study-finds-11658309401
https://www.cnbc.com/2022/07/20/the-reason-behind-a-mysterious-trading-surge-in-stocks-like-berkshire-hathaway-has-been-revealed.html
https://www.cnbc.com/2022/07/20/the-reason-behind-a-mysterious-trading-surge-in-stocks-like-berkshire-hathaway-has-been-revealed.html
https://www.forbes.com/sites/jeffkauflin/2022/10/11/the-secretive-world-of-mev-where-crypto-bots-scalp-investors-for-big-profits/?sh=bc81b2e2d8dc
https://www.forbes.com/sites/jeffkauflin/2022/10/11/the-secretive-world-of-mev-where-crypto-bots-scalp-investors-for-big-profits/?sh=bc81b2e2d8dc
https://news.cornell.edu/stories/2022/04/data-fired-managers-performance-may-improve-investments


  

 

     

M A N A G E M E N T  &  O R G A N I Z A T I O N S  

China Trying to Fight Back US Ban on Its Chip Industry 
Voice of America 
Featured faculty: Lourdes Casanova 

Race for Semiconducts Influences Taiwan Conflict 
Voice of America 
Featured faculty: Lourdes Casanova 

New Sanctions on Russia Could Trigger a Default ThatWill be Felt Across the Glob-
al Economy 
The Observer 
Featured Faculty: Lourdes Casanova 

This Earth Day, cut through the corporate climate hype 
The Verge 
Featured Faculty: Glen Dowell 

Why Don’t Businesses See This Coming? 
Responsible Research in Business and Management 
Featured faculty: Glen Dowell 

Help Wanted: Advancing Women in Leadership 
Cornell Research 
Featured faculty: Michelle Duguid 

On Wall Street, the pandemic is over, at least according to bosses 
The Washington Post 
Featured faculty: Kevin Kniffin 

Saving Management From Our Obsession With Leadership 
MIT Sloan Management Review 
Featured faculty: Kevin Kniffin 

Momentum in the Six Nations - is it real? 
Rugby World 
Featured faculty: Kevin Kniffin 

People are still tipping generously, despite inflation 
Quartz 
Featured faculty: Tashlin Lakhani 

The paradox that leads professionals into temptation 
Financial Times 
Featured faculty: Sunita Sah 

For Justice, Forensic Science Must Be Scientific: The Case of Kevin Keith 
Forbes 
Featured faculty: Sunita Sah 

The Case of Kevin Keith 
Kim Kardashian’s The System podcast 
Featured faculty: Sunita Sah 

Sense of ‘professionalism’ linked to unethical behavior 
Cornell Chronicle 
Featured faculty: Sunita Sah 
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https://www.voanews.com/a/china-trying-to-fight-back-us-ban-on-its-chip-industry-/6878990.html
https://www.voanews.com/a/race-for-semiconductors-influences-taiwan-conflict-/6696432.html
https://observer.com/2022/05/new-sanctions-on-russia-could-trigger-a-default-that-will-be-felt-across-the-global-economy/
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https://research.cornell.edu/news-features/help-wanted-advancing-women-leadership
https://www.washingtonpost.com/business/2022/09/01/wall-street-lifts-covid-policies-rto/
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https://www.rugbyworld.com/tournaments/rugby-six-nations/momentum-in-the-six-nations-is-it-real-135857
https://qz.com/people-are-still-tipping-despite-inflation-1849449376
https://www.ft.com/content/057203f9-23d2-4b42-b50a-dc4071759679
https://www.forbes.com/sites/sunitasah/2022/12/08/for-justice-forensic-science-must-be-scientific-the-case-of-kevin-keith/?sh=7f20b450bcf6
https://open.spotify.com/show/1nm1qDaAEAiOv7pBX7TKTE
https://news.cornell.edu/stories/2022/02/sense-professionalism-linked-unethical-behavior


  

                

M A N A G E M E N T  &  O R G A N I Z A T I O N S  

The world has a new plan to save nature. Here’s how it works - and how it could 
fail. 
Vox 
Featured faculty: John Tobin-de la Puente 

Consumer confidence hits sustainable demand 
Politico 
Featured faculty: John Tobin-de la Puente 

These eco-friendly debit and credit cards let you help the environment, one swipe 
at a time 
CNBC 
Featured faculty: John Tobin-de la Puente 

Cornell research informs ‘nature finance’ for biodiversity negotiators 
Cornell Chronicle 
Featured faculty: John Tobin-de la Puente 

What to Know About Hospitality and Tourism Management Degree Programs 
US News & World Report 
Featured faculty: Kate Walsh 
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https://www.vox.com/down-to-earth/2022/12/19/23515099/cop15-montreal-biodiversity-climate
https://www.vox.com/down-to-earth/2022/12/19/23515099/cop15-montreal-biodiversity-climate
https://www.politico.com/newsletters/the-long-game/2022/07/14/consumer-confidence-hits-sustainable-demand-00045642
https://www.cnbc.com/select/best-eco-friendly-debit-and-credit-cards/
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M A R K E T I N G  A N D  M A N A G E M E N T  
C O M M U N I C A T I O N  

‘Entitled’ Woman Expecting Husband to Pay for Everything Sparks Fury 
Newsweek 
Featured faculty: Emily Garbinsky 

Pooling your money is GOOD for your relationship: Couples who combine their 
finances are more ‘connected’ and less likely to split up, study finds 
Dailymail.com 
Featured faculty: Emily Garbinsky 

Will pooling their money make couples happier? 
The Globe and Mail 
Featured faculty: Emily Garbinsky 

Can combining finances lead to long-lasting love? 
Cornell Chronicle 
Featured faculty: Emily Garbinsky 

Protecting identities of panelists in market research 
Cornell Chronicle 
Featured faculty: Sachin Gupta 

Advertising and the Public Good 
Cornell Research 
Featured faculty: Sachin Gupta 

Your Loyalty Program Might Be Losing You Money 
Harvard Business Review 
Featured faculty: Young-Hoon Park 

Go Ahead, Get Yourself Something Nice Over the Holidays, Too 
Discover Magazine 
Featured faculty: Jacqueline Rifkin 

Feeling Stressed? Try a Little Holiday ‘Self-Gifting’ 
Futurity 
Featured faculty: Jacqueline Rifkin 

Why it’s hard to treat yourself when you need it most 
NPR’s Hidden Brain 
Featured faculty: Jacqueline Rifkin 

You’re never too busy for self-gifting, study finds 
Cornell Chronicle 
Featured faculty: Jacqueline Rifkin 

Why people end up collecting Social Security benefits too early 
CNBC 
Featured faculty: Suzanne Shu 

3 common questions about Social Security, answered 
CNBC 
Featured faculty: Suzanne Shu 

Saving for retirement is easy enough - spending it is more complicated 
MarketWatch 
Featured faculty: Suzanne Shu 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO MEDIA CONTENTS 54           

https://www.newsweek.com/entitled-woman-expecting-husband-pay-everything-sparks-fury-mumsnet-1765848
https://www.dailymail.co.uk/sciencetech/article-10676005/Couples-combine-finances-better-connection-study-finds.html
https://www.dailymail.co.uk/sciencetech/article-10676005/Couples-combine-finances-better-connection-study-finds.html
https://www.theglobeandmail.com/investing/globe-advisor/advisor-news/article-will-pooling-their-money-make-couples-happier/
https://news.cornell.edu/stories/2022/03/can-combining-finances-lead-long-lasting-love
https://news.cornell.edu/stories/2022/10/protecting-identities-panelists-market-research
https://research.cornell.edu/news-features/advertising-and-public-good
https://hbr.org/2022/04/your-loyalty-program-might-be-losing-you-money
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https://www.futurity.org/self-gifting-stress-holidays-self-care-2847432/
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https://news.cornell.edu/stories/2022/12/youre-never-too-busy-self-gifting-study-finds
https://www.cnbc.com/select/why-people-end-up-collecting-social-security-benefits-too-early/
https://www.cnbc.com/select/common-questions-about-social-security-answered/
https://www.marketwatch.com/story/mistakes-retirees-make-and-how-to-avoid-them-11647568695
https://Dailymail.com


  

                

M A R K E T I N G  A N D  M A N A G E M E N T  
C O M M U N I C A T I O N  

Why You Should Think Twice About Wanting to Work on Weekends 
The Wall Street Journal 
Featured faculty: Kaitlin Woolley 

Ex-JPMorgan CEO Says Highly Successful People GEt Outside Their Comfort 
Zones: ‘That’s How You Keep Growing’ 
NBC New York 
Featured faculty: Kaitlin Woolley 

Social Studies: We like the technologies we were born with 
The Boston Globe 
Featured faculty: Kaitlin Woolley 

Should kids eat what you serve or only what they want? Neither. 
The Washington Post 
Featured faculty: Kaitlin Woolley 

When Someone Asks Your Opinion, Give It 
Harvard Business Review 
Featured faculty: Kaitlin Woolley 

Working, studying in ‘off’ hours can harm motivation 
Cornell Chronicle 
Featured faculty: Kaitlin Woolley 

Leaving your comfort zone inspires motivation, growth 
Cornell Chronicle 
Featured faculty: Kaitlin Woolley 
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https://www.washingtonpost.com/parenting/2022/09/13/family-meals-nutrition-benefits/
https://hbr.org/2022/12/when-someone-asks-your-opinion-give-it
https://news.cornell.edu/stories/2022/03/working-studying-hours-can-harm-motivation
https://news.cornell.edu/stories/2022/03/leaving-your-comfort-zone-inspires-motivation-growth


 

     

O P E R A T I O N S ,  T E C H N O L O G Y ,  A N D  
I N F O R M A T I O N  M A N A G E M E N T  

Some Retailers Are Learning to Love Bulked-Up Inventories 
The Wall Street Journal 
Featured faculty: Vishal Gaur 

More Stores Do Double Duty as Distribution Centers for Online Orders 
The Wall Street Journal 
Featured faculty: Vishal Gaur 

How AI could help bring a sustainable reckoning to hydropower 
Popular Science 
Featured faculty: Carla Gomes 

Cornell University selected for Schmidt AI in Science Postdoctoral Fellowship 
WENY 
Featured faculty: Carla Gomes 

Food delivery apps supersized in recent years, but profits didn’t 
Marketplace 
Featured faculty: Alex Susskind 
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S T R A T E G Y  A N D  B U S I N E S S  E C O N O M I C S  

Everyone’s cutting back due to inflation - here’s where Americans are finding 
the  most ‘bang’ for their ‘cut-back buck 
Yahoo Finance 
Featured faculty: Ori Heffetz 
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Publications 
This listing shows published work for our regular, non-visiting faculty 
in peer-reviewed journals, book chapters, and scholarly books, between 
January and December 2022. 

Number of unique published articles in peer-reviewed journals: 233 
Number of unique published book chapters: 37 
Number of unique published scholarly books: 5 
Number of unique faculty listed in the report: 130 

ACCOUNTING 

APPLIED ECONOMICS AND POLICY 

FINANCE 

MANAGEMENT AND ORGANIZATIONS 

MARKETING AND MANAGEMENT COMMUNICATION 

OPERATIONS, TECHNOLOGY, AND 
INFORMATION MANAGEMENT 

STRATEGY AND BUSINESS ECONOMICS 
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A C C O U N T I N G  

Published Articles in Peer Reviewed Journals 

Nicholas Guest,  Why Do Large Positive Non-GAAP Earnings 
Adjustments Predict Abnormally High CEO Pay?, The Accounting 
Review, 97, 6, October (4th Quarter/Autumn) 2022. With Kothari, 
S. P.; Pozen, Robert C. 

Ryan Guggenmos, The Relationship Between Non-GAAP Earn-
ings and Aggressive Estimates in Reported GAAP Numbers, 
Journal of Accounting Research, 60, 5, December 2022. With 
Rennekamp, Kristina M.; Rupar, Katarzyna; Wang, Sol Sean. 

Ryan Guggenmos, Theory Testing and Process Evidence in Ac-
counting Experiments, The Accounting Review, 97, 6, October (4th 
Quarter/Autumn) 2022. With Asay, Hamilton S.; Kadous, Kathryn; 
Koonce, Lisa; Libby, Robert. 

Robert Libby, Theory Testing and Process Evidence in Accounting 
Experiments, The Accounting Review, 97, 6, October (4th Quar-
ter/Autumn) 2022. With Asay, Hamilton S.; Guggenmos, Ryan; 
Kadous, Kathryn; Koonce, Lisa. 

Yao Lu, Expected Loan Loss Provisioning: An Empirical Model, 
The Accounting Review, 97, 7, November 2022. With Nikolaev, 
Valeri V. 

Asis Martinez-Jerez, Leader Effects in Competition among Teams: 
Evidence from a Field Intervention, The Accounting Review, 97, 1, 
January (1st Quarter/Winter) 2022. With Casas-Arce, Pablo. 

Mark Nelson, It’s Not Only What You Say ... How Communication 
Style and Team Culture Affect Audit Issue Follow-Up and Auditor 
Performance Evaluations, The Accounting Review, 97, 2, March 
2022. With Proell, Chad; Zhou, Y. 

Michael Paz, Estimating the Effect of Poker Room Promotions on 
Player Traffic, UNLV Gaming Research and Review Journal, 26, 1, 
2022. With Sher, Mikhail M.; McCullough, Bruce D.; Zarin, Shab-
nam. 

Kristina Rennekamp, The Relationship Between Non-GAAP Earn-
ings and Aggressive Estimates in Reported GAAP Numbers, Jour-
nal of Accounting Research, 60, 5, December 2022. With Guggen-
mos, Ryan; Rupar, Katarzyna; Wang, Sol Sean. 
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 Kristina Rennekamp, Engagement in earnings conference 
calls, Journal of Accounting and Economics, 74, 1, August 
2022. With Sethuraman, Subramanian; Steenhoven, Blake. 

     

A C C O U N T I N G  

Mani Sethuraman, Engagement in earnings conference calls, 
Journal of Accounting and Economics, 74, 1, August 2022. 
With Rennekamp, Kristina M.; Steenhoven, Blake. 

P. Yeung, Skin in the Game: Operating Growth, Firm Perfor-
mance, and Future Stock Returns, Journal of Financial and 
Quantitative Analysis, 57, 7, November 2022. With Cao, Sean 
S.; Wang, Zhe. 

Luo Zuo, Public Concern About Immigration and Customer 
Complaints Against Minority Financial Advisors, Management 
Science, 68, 11, November 2022. With Law, Kelvin K. F. 

Luo Zuo, Behavioral Economics of Accounting: A Review of 
Archival Research on Individual Decision Makers, Contem-
porary Accounting Research, 39, 2, June 2022. With Hanlon, 
Michelle; Yeung, Kelvin. 

Luo Zuo, Industry-Specific Knowledge Transfer in Audit Firms: 
Evidence from Audit Firm Mergers in China, The Accounting 
Review, 97, 3, May 2022. With He, Xianjie; Kothari, S.P.; Xiao, 
Tusheng. 

Luo Zuo, Rocking the Boat: How Relative Performance Evalu-
ation Affects Corporate Risk Taking, Journal of Accounting and 
Economics, 73, 1, February 2022. With Do, Truc; Zhang, Huai. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Published Articles in Peer Reviewed Journals 

Mathew Abraham, Food systems transformation in Asia – A  
brief economic history, Agricultural Economics, 53, 6, Novem-
ber 2022. With Pingali, Prabhu. 

Mathew Abraham, Aggregation models and small farm com-
mercialization – A scoping review of the global literature, Food 
Policy, 110, July (3rd Quarter/Summer) 2022. With Verteramo 
Chiu, Leslie; Joshi, Ekta; Ali Ilahi, Muhammad; Pingali, Pra-
bhu. 

Mathew Abraham, COVID-19 and Women’s Nutrition Security: 
Panel Data Evidence from Rural India, Economia Politica, 39, 
April (2nd Quarter/Spring) 2022. With Gupta, Soumya; Seth, 
P.; Pingali, Prabhu. 

Aaron Adalja, Consumer perceptions of QR code technology 
for enhanced fluid milk shelf-life information provision in a re-
tail setting, JDS Communications, 3, 6, November 2022. With 
Lau, S.; Wiedmann, M. 

Christopher Barrett, Building research capacity in an un-
der-represented group: The STAARS program experience, 
Applied Economic Perspectives and Policy, 44, 4, Decem-
ber 2022. With Schreiber, Kelsey L.; Bageant, Elizabeth R.; 
Shimeles, Abebe; Upton, Joanna B.; DiGiovanni, Maria. 

Christopher Barrett, Agri-food Value Chain Revolutions in 
Low- and Middle-Income Countries, Journal of Economic Liter-
ature, 60, 4, December 2022. With Reardon, Thomas; Swin-
nen, Johan; Zilberman, David. 

Christopher Barrett, The Implications of Aggregate Measures 
of Exposure to Violence for the Estimated Impacts on Individ-
ual Risk Preferences, World Development, 157, September 
2022. With Rockmore, Marc. 

Christopher Barrett, Predicting poverty and malnutrition for tar-
geting, mapping, monitoring, and early warning, Applied Eco-
nomic Perspectives and Policy, 44, 2, June 2022. With Mc-
Bride, Linden; Browne, Christopher; Hu, Leiqiu; Liu, Yanyan; 
Matteson, David S.; Sun, Ying; Wen, Jiaming. 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO PUBLICATIONS CONTENTS 61 

https://doi.org/10.1111/agec.12734
https://doi.org/10.1111/agec.12734
https://doi.org/10.1016/j.foodpol.2022.102299
https://doi.org/10.1016/j.foodpol.2022.102299
https://doi.org/10.1007/s40888-021-00233-9
https://doi.org/10.1007/s40888-021-00233-9
https://doi.org/10.3168/jdsc.2022-0256
https://doi.org/10.3168/jdsc.2022-0256
https://doi.org/10.3168/jdsc.2022-0256
https://doi.org/10.1002/aepp.13310
https://doi.org/10.1002/aepp.13310
https://doi.org/10.1257/jel.20201539
https://doi.org/10.1257/jel.20201539
https://doi.org/10.1016/j.worlddev.2022.105925
https://doi.org/10.1016/j.worlddev.2022.105925
https://doi.org/10.1016/j.worlddev.2022.105925
https://doi.org/10.1002/aepp.13175
https://doi.org/10.1002/aepp.13175


 

     

A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Christopher Barrett, Caveat utilitor: A comparative assessment 
of popular resilience measurement approaches, Journal of De-
velopment Economics, 157, June 2022. With Upton, Joanna 
B.; Constenla-Villoslada, Susana. 

Christopher Barrett, Experimental Evidence on Adoption and 
Impact of the System of Rice Intensification, American Journal 
of Agricultural Economics, 104, 1, January (1st Quarter/Win-
ter) 2022. With Islam, Asad; Malek, Abdul; Pakrashi, Debavan; 
Ruthbah, Ummul. 

Arnab Basu, Offshoring and labor markets in developing coun-
tries, IZA World of Labor, 499, September 2022. With Chau, 
Ho Y. 

Arnab Basu, Rethinking Border Enforcement, Permanent and 
Circular Migration, Economic Modelling, 108, March 2022. 
With Chau, Ho Y.; Park, Brian. 

Garrick Blalock, Developing Sustainable Supply Chains: Evi-
dence from Entrepreneurship Training in Ethiopia, Africa Jour-
nal of Management, 8, 1, January (1st Quarter/Winter) 2022. 
With Nesin, Bourcard; Simons, Andrew M. 

Vicki Bogan, Self-Employment and Mental Health, Review of 
Economics of the Household, 20, September 2022. With Fer-
tig, Angela R.; Just, David R. 

Vicki Bogan, Intersectionality and Financial Inclusion in the 
United States, American Economic Association: Papers and 
Proceedings, 112, May 2022. With Wolfolds, Sarah. 

Nancy Chau, Offshoring and labor markets in developing 
countries, IZA World of Labor, 499, September 2022. With 
Basu, Arnab. 

Nancy Chau, Rethinking Border Enforcement, Permanent and 
Circular Migration, Economic Modelling, 108, March 2022. 
With Basu, Arnab; Park, Brian. 

Mark Constas, Toward Core Indicators for Resilience Analysis: 
A framework to promote harmonized metrics and empirical 
coherence, Global Food Security, 35, December 2022. With 
d’Errico, Marco; Pietrelli, Rebecca. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Dragana Cvijanovic, Preferences of Institutional Investors in 
Commercial Real Estate, Journal of Real Estate Finance and 
Economics, 65, August 2022. With Milcheva, Stanimira; van 
de Minne, Alex. 

Dragana Cvijanovic, CEO Compensation and Real Estate 
Prices: Pay for Luck or Pay for Action?, Review of Accounting 
Studies, August 2022. With Albuquerque, Ana; Bennett, Benja-
min; Custódio, Cláudia. 

Dragana Cvijanovic, The Wall Street Stampede: Exit as Gov-
ernance with Interacting Blockholders, Journal of Financial 
Economics, 144, 2, May 2022. With Dasgputa, Amil; Zachari-
adis, Kostas. 

Sean Flynn, The impact of credit rating information on disclo-
sure quality, Financial Management, 51, 1, April (2nd Quarter/ 
Spring) 2022. With Chi, Yung-Ling. 

Frank Ge, Modeling and optimizing the beef supply chain in 
the Northeastern US, Agricultural Economics, 53, 5, Septem-
ber 2022. With Gomez, Miguel; Peters, Christian. 

Frank Ge, Facility locations in the fresh produce supply chain: 
An integration of optimization and empirical methods, Inter-
national Journal of Production Economics, 249, 108534, July 
(3rd Quarter/Summer) 2022. With Goetz, Stephan; Cleary, 
Rebecca; Yi, Jing; Gomez, Miguel. 

Miguel Gómez, Price transmission between international and 
domestic prices in the Brazilian citrus sector, International 
Food and Agribusiness Management Review, 25, 3, 2022. 
With Alam, Mohammad J.; Patino, Marco Tulio Ospina; de 
Alcântara, Milla Reis; Begum, Ismat Ara. 

Miguel Gómez, Returns to public investments in clean plant 
centers: A case study of leafroll virus-tested grapevines in 
support of cost-effective grape production systems, Journal of 
Wine Economics, 17, 3, 2022. With Li, Jie; Troendle, J.; Ifft, 
Jennifer; Golino, D.; Fuchs, M. 
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A P P L I E D  E C O N O M I C S  A N D  P O L I C Y  

Miguel Gómez, Modeling and optimizing the beef supply 
chain in the Northeastern US, Agricultural Economics, 53, 5, 
September 2022. With Ge, Houtian; Peters, Christian. 

Miguel Gómez, Public-private strategies to establish a suc-
cessful avocado export cycle: cases from Colombia, Journal 
of Agribusiness in Developing and Emerging Economies, 12, 
4, August 2022. With Perez, L. F. 

Miguel Gómez, Sell now or later? A decision-making model 
for feeder cattle selling, Agricultural and Resource Economics 
Review, 51, 2, August 2022. With Yan, Minhao; Schmit, Todd 
M.; Baker, Michael J.; LeRoux, Matthew N. 

Miguel Gómez, Plural forms and differentiation strategies in 
the agri-food sector: Evidence from the US wine industry, 
Agribusiness, 38, 3, July (3rd Quarter/Summer) 2022. With 
Miranda, Bruno V.; Ross, Brent; Franken, Jason. 

Miguel Gómez, Farm size affects the use of agroecologi-
cal practices on organic farms in the United States, Nature 
Plants, 8, 8, July (3rd Quarter/Summer) 2022. With Liebert, 
Jeffrey; Benner, Rebecca; Kerr, Rachel B.; Bjorkman, Thom-
as; De Master, Kathryn T.; Gennet, Sasha; Hart, Abigail K.; 
Kremen, Claire; Power, Alison G.; Ryan, Matthew R. 

Miguel Gómez, Facility locations in the fresh produce supply 
chain: An integration of optimization and empirical methods, 
International Journal of Production Economics, 249, 108534, 
July (3rd Quarter/Summer) 2022. With Ge, Houtian; Goetz, 
Stephan; Cleary, Rebecca; Yi, Jing. 

Miguel Gómez, How do transaction costs, capabilities and 
networks influence the procurement strategies of small agri-
food firms? Evidence from the wine industry, Journal of Small 
Business and Enterprise Development, 29, 4, July (3rd Quar-
ter/Summer) 2022. With Miranda, Bruno V.; Ross, Brent; 
Franken, Jason. 

Miguel Gómez, Eco-labels matter: coffee consumers value 
agrochemical-free attributes over biodiversity conservation., 
Food Quality and Preference, 98, June 2022. With Gatti, 
Nicholas; Bennett, Ruth E.; Stillett, T. S.; Bowe, Justine. 
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Miguel Gómez, Toward a reduced meat diet: University North 
American students’ acceptance of a blended meat-mushroom 
burger, Meat Science, 187, May 2022. With Sogari, Giovanni; 
Li, Jie; Wang, Qian; Lefebvre, Michele; Huang, Shihua; Mora, 
Cristina. 

Miguel Gómez, Impacts of Minimum Wage Increases in the US 
Retail Sector: Full-time versus Part-time Employment, Journal 
of Agricultural and Resource Economics, 47, 2, May 2022. With 
Yonezawa, Koichi; McLaughlin, Edward W. 

Miguel Gómez, The COVID-19 pandemic, customer satisfac-
tion and sales performance in wine tasting rooms in the Finger 
Lakes region of New York State, International Journal of Wine 
Business Research, 34, 2, May 2022. With Davis, Trent J. 

Miguel Gómez, Multi-Criteria Assessment of the Economic 
and Environmental Sustainability Characteristics of Intermedi-
ate Wheatgrass Grown as a Dual-Purpose Grain and Forage 
Crop, Sustainability, 14, 6, March 2022. With Law, Eugene P.; 
Wayman, Sandra; Pelzer, Christopher J.; Culman, Steven W.; 
DiTommaso, Antonio; Ryan, Matthew R. 

John Hoddinott, Expanding Social Protection Coverage with 
Humanitarian Aid: Lessons on Targeting and Transfer Values 
from Ethiopia, Journal of Development Studies, 58, 10, 2022. 
With Sabates-Wheeler, Rachel; Hirvonen, Kalle; Lind, Jeremy. 

John Hoddinott, Respondent Fatigue Reduces Dietary Diver-
sity Scores Reported from Mobile Phone Surveys in Ethiopia 
during the COVID-19 Pandemic, Journal of Nutrition, 152, 10, 
October (4th Quarter/Autumn) 2022. With Abay, Kibrom A.; 
Berhane, Guush; Tafere, Kibrom. 

John Hoddinott, Storytelling for persuasion: Insights from 
community health workers on how they engage family mem-
bers to improve adoption of recommended maternal nutrition 
and breastfeeding behaviours in rural Bangladesh, Maternal 
and Child Nutrition, 18, 4, October (4th Quarter/Autumn) 2022. 
With Wable Grandner, Gargi; Rasmussen, Kathleen M.; Dickin, 
Katherine L.; Menon, Purnima; Yeh, Tiffany. 
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John Hoddinott, Heat exposure and child nutrition: Evidence 
from West Africa, Journal of Environmental Economics and 
Management, 115, September 2022. With Blom, Sylvia; Or-
tiz-Bobea, Ariel. 

John Hoddinott, The effect of electronic job aid assisted one-
to-one counselling to support exclusive breastfeeding among 
0–5-month-old infants in rural Bangladesh, Maternal and Child 
Nutrition, 18, 3, July (3rd Quarter/Summer) 2022. With Billah, 
Sk M.; Ferdous, Tarana E.; Siddique, Abu B.; Raynes-Gree-
now, Camille; Kelly, Patrick; Choudhury, Nuzhat; Ahmed, 
Tahmeed; Gillespie, Stuart; Haider, Rukhsana; Menon, Purni-
ma; El Arifeen, Shams; Dibley, Michael J. 

John Hoddinott, Qualitative exploration of the dynamics of 
women’s dietary diversity. How much does economic empow-
erment matter?, Public Health Nutrition, 25, 6, June 2022. 
With Onah, Michael N.; Horton, Susan. 

John Hoddinott, Economic costs of childhood stunting to the 
private sector in low- and middle-income countries, eClini-
calMedicine, 45, 101320, March 2022. With Askeer, Nadia; 
Tasic, Hana; Onah, Michael N.; Wigle, Jannah; Rajakumar, 
Ramraj; Sanchez-Hernandez, Diana; Akuoku, Jonathan; 
Black, Robert E.; Horta, Bernardo L.; Nwuneli, Ndidi; Shine, 
Ritta; Wazny, Kerri; Japra, Nikita; Shekar, Meera. 

John Hoddinott, Targeting Social Transfers in Ethiopia’s 
Agro-pastoralist and Pastoralist Societies, Development 
and Change, 53, 2, March 2022. With Lind, Jeremy; Sa-
bates-Wheeler, Rachel; Taffesse, Alemayehu S. 

John Hoddinott, The effect of nutrition counselling of mothers 
using a digital job-aid to improve dietary diversity among chil-
dren aged 6-23 months, a cluster randomised controlled trial 
in rural Bangladesh, Maternal and Child Nutrition, 18, 1, Jan-
uary (1st Quarter/Winter) 2022. With Billah, Sk M.; Ferdous, 
Tarana E.; Kelly, Patrick; Raynes-Greenow, Camille; Siddique, 
Abu B.; Choudhury, Nuzhat; Ahmed, Tahmeed; Gillespie, Stu-
art; Menon, Purnima; Dibley, Michael John; El Arifeen, Shams. 

David Just, Self-Employment and Mental Health, Review of 
Economics of the Household, 20, September 2022. With Bo-
gan, Vicki L.; Fertig, Angela R. 
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David Just, Review: Private food assistance in high income 
countries: A  guide for practitioners, policymakers, and research-
ers, Food Policy, 111, August 2022. With Byrne, Anne T. 

David Just, Do Behavioral Interventions Increase the Intake 
of Biofortified Foods in School Lunch Meals? Evidence from a 
Field Experiment with Elementary School Children in Ethiopia, 
Current Developments in Nutrition, 6, 2, February 2022. With 
Okello, Julius J.; Jogo, Wellington; Kwikiriza, Norman; Tesfaye, 
Haile. 

David Just, Price Effects of Spatial Competition in Retail Fuel 
Markets: The Impact of a New Rival Nearby, Papers in Region-
al Science, 101, 1, February 2022. With Cardosa, Leonardo 
C.B.; Uchôa, Carlos Federico A.; Huamani, Williams; Gomez, 
Raul V. 

David Just, A Behavioral Intervention to Encourage School 
Children to Eat New Biofortified Foods in Nigeria, European 
Journal of Development Research, 34, February 2022. With 
Okello, Julius J.; Gabrielyan, Gnel; Adekambi, Souleimane; 
Kwikiriza, Norman; Abidin, Putri E.; Carey, Edward. 

David Just, Impacts of COVID-19 on Food Banks, Choices, 37, 
1, February 2022. With Byrne, Anne T. 

Harry Kaiser, Do Grocery Food Taxes Incentivize Participation 
in SNAP?, Regional Science and Urban Economics, 95, July 
(3rd Quarter/Summer) 2022. With Zhao, Jianqiang J.; Zheng, 
Yuqing. 

Harry Kaiser, The Effects of Product Standards on Trade: 
Quasi-Experimental Evidence from China, Australian Economic 
Review, 55, 2, June 2022. With Wang, Xuejun; Zhang, Xiaoqi; 
Meng, Dan. 

Harry Kaiser, Estimating the degree of market power in the 
vegetable market in Japan, Agricultural and Resource Econom-
ics Review, 51, 1, April (2nd Quarter/Spring) 2022. With Sano, 
Yuki; Sato, Takeshi; Kawasaki, Kentaro; Suzuki, Nobuhiro. 

Ravi Kanbur, Social Acceptability of Tax and Transfer Schemes, 
Public Policy Review, 2, 4, November 2022. With Levy, Santia-
go. 
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Ravi Kanbur, Promoting education under distortionary taxation: 
equality of opportunity versus welfarism, Journal of Economic In-
equality, 20, March 2022. With Haaparanta, Pertti; Paukkeri, Tuuli; 
Pirttilä, Jukka; Tuomala, Matti. 

Ravi Kanbur, Measuring Unfair Inequality: Reconciling Equality 
of Opportunity and Freedom from Poverty, Review of Economic 
Studies, 89, 6, February 2022. With Hufe, Paul; Peichl, Andreas. 

Catherine Kling, Ten years of Gulf Coast ecosystem restoration 
projects since the Deepwater Horizon oil spill, Proceedings of the 
National Academy of Sciences, 119, 38, September 2022. With 
Diefenderfer, Heida L.; McKinney, Larry D.; Boynton, Walter R.; 
Heck, Jr., Kenneth L.; Kleiss, Barbara A.; Mishra, Deepak R.; 
Greening, Holly; George III, Albert A.; Carl Kraft, Bethany A. 

Catherine Kling, Revenue and Distributional Consequences of Al-
ternative Outdoor Recreation Pricing Mechanisms: Evidence from 
a Micropanel Data Set, Land Economics, 98, 3, August 2022. With 
Ji, Yongjie; A.; Phaneuf, Daniel J. 

Catherine Kling, Governance in the Face of Extreme Events: Les-
sons from Evolutionary Processes for Structuring Interventions, 
and the Need to Go Beyond, Ecosystems, 25, 3, April (2nd Quar-
ter/Spring) 2022. With Levin, Simon A.; Anderies, John M.; Adger, 
Neil; Barrett, Scott; Bennett, Elena M.; Cardenas, Juan C.; Car-
penter, Stephen R.; Crépin,, Anne-Sophie; Ehrlich, Paul; Fischer, 
Joern; Folke, Carl; Kautsky, Nils; Nyborg, Karine; Polasky, Ste-
phen; Scheffer, Marten; Segerson, Kathleen; Shogren, Jason; van 
den Bergh, Jeroen; Walker, Brian; Weber, Elke U.; Wilen, James. 

Catherine Kling, Contributions of women at the intersection of 
agricultural economics and environmental and natural resource 
economics, Applied Economic Perspectives and Policy, 44, 1, 
March 2022. With Segerson, Kathleen; Bockstael, Nancy E. 

Matthew LeRoux, Sell now or later? A decision-making model 
for feeder cattle selling, Agricultural and Resource Economics 
Review, 51, 2, August 2022. With Yan, Minhao; Schmit, Todd M.; 
Baker, Michael J.; Gomez, Miguel. 

Jie Li, Returns to public investments in clean plant centers: A case 
study of leafroll virus-tested grapevines in support of cost-effec-
tive grape production systems, Journal of Wine Economics, 17, 3, 
2022. With Troendle, J.; Gomez, Miguel; Ifft, Jennifer; Golino, D.; 
Fuchs, M. 
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Jie Li, Toward a reduced meat diet: University North American stu-
dents' acceptance of a blended meat-mushroom burger, Meat Sci-
ence, 187, May 2022. With Sogari, Giovanni; Wang, Qian; Lefebvre, 
Michele; Huang, Shihua; Mora, Cristina; Gomez, Miguel. 

Shanjun Li, The Cost of Greening Stimulus: A Dynamic Discrete 
Analysis of Vehicle Scrappage Programs, International Economic 
Review, 63, 4, November 2022. With Liu, Youming; Wei, Chao. 

Shanjun Li, Designed quadrature to approximate integrals in maxi-
mum simulated likelihood estimation, Econometrics Journal, 25, 2, 
May 2022. With Bansal, Prateek; Keshavarzzadeh, Vahid; Guevara, 
Angelo; Daziano, Ricardo A. 

Shanjun Li, Adaptation Mitigates the Negative Effect of Temperature 
Shocks on Household Consumption, Nature Human Behaviour, 6, 
March 2022. With Lai, Wangyang; Liu, Yanyan; Barwick, Panle J. 

Shanjun Li, The Role of Government in the Market for Electric Ve-
hicles: Evidence from China, Journal of Policy Analysis and Man-
agement, 41, 2, March 2022. With Zhu, Xianglei; Ma, Yiding; Zhang, 
Fan; Zhou, Hui. 

Shanjun Li, Air Pollution and Cognitive Functions: Evidence from 
Straw Burning in China, American Journal of Agricultural Economics, 
104, 1, January (1st Quarter/Winter) 2022. With Lai, Wangyang; Li, 
Yanan; Tian, Xiaohui. 

C.-Y. Cynthia Lin Lawell, Corn Ethanol in the Midwestern USA: Local 
Competition, Entry, and Agglomeration, Journal of Economic Geog-
raphy, 22, 6, December 2022. With Thome, Karen E. 

C.-Y. Cynthia Lin Lawell, Energy, Economic Growth, Inequality and 
Poverty in Iran, Singapore Economic Review, 67, 2, March 2022. 
With Aghaei, Majid. 

C.-Y. Cynthia Lin Lawell, An Analysis of the Conditional Relationship 
Between Risk and Return in the Tehran Stock Exchange, Iranian 
Economic Review, 26, 1, March 2022. With Rezagholizadeh, Mahdi-
yeh; Yavari, Kazem. 
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Peng (Peter) Liu, Financial Investments and Commodity Prices, 
International Review of Finance, 22, 4, December 2022. With Qiu, 
Zhigang; Xu, David Xiaoyu. 

Peng (Peter) Liu, What can hotels learn from the last recovery? 
Examining hotel occupancy rate and guest experience, Interna-
tional Journal of Hospitality Management, 103, May 2022. With 
Wu, Laurie; Li, Xiang. 

Clinton Neill, 'VT Sweet': A Vegetable Soybean Cultivar to Drive 
Commercial Edamame Production in the Mid-Atlantic U.S., Jour-
nal of Plant Registrations, 16, 1, January (1st Quarter/Winter) 
2022. With Zhang, Bo; Lord, Nilanka; Kuhar, Thomas; Duncan, 
Susan; Huang, Haibo; Ross, Jeremy; Rideout, Steven; Arancibia, 
Ramon; Reiter, Mark; Li, Song; Chen, Pengyin; Mozzoni, Leandro; 
Gillen, Anne; Yin, Yun; Carneiro, Renata; Yu, Dajun; Sutton, Kem-
per; Li, Xiaoying; Wang, Zhibo; Buss, Glenn. 

Clinton Neill, Food Safety Events versus Media: Nonlinear Effects 
of Egg Recalls on U.S. Egg Prices, Journal of Agricultural and 
Resource Economics, 47, 1, January (1st Quarter/Winter) 2022. 
With Chen, Susan E. 

Clinton Neill, Assessing Consumer Preferences and Intentions 
to Buy Edamame Produced in the U.S., Frontiers in Sustainable 
Food Systems, 5, January (1st Quarter/Winter) 2022. With Car-
neiro, Renata C.V.; Drape, Tiffany A.; Zhang, Bo; O'Keefe, Sean; 
Duncan, Susan E. 

Ariel Ortiz-Bobea, Heat exposure and child nutrition: Evidence 
from West Africa, Journal of Environmental Economics and Man-
agement, 115, September 2022. With Blom, Sylvia; Hoddinott, 
John. 
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Ariel Ortiz-Bobea, On the timing of relevant weather conditions 
in agriculture, Journal of the Agricultural and Applied Economics 
Association, 1, 2, August 2022. With Li, Zhiyun. 

Prabhu Pingali, Food systems transformation in Asia – A brief 
economic history, Agricultural Economics, 53, 6, November 
2022. With Abraham, Mathew. 

Prabhu Pingali, Aggregation models and small farm commercial-
ization – A scoping review of the global literature, Food Policy, 
110, July (3rd Quarter/Summer) 2022. With Abraham, Mathew; 
Verteramo Chiu, Leslie; Joshi, Ekta; Ali Ilahi, Muhammad. 

Prabhu Pingali, Food loss of perishable produce from farm to 
retail: evidence from tomato supply chains in South India, Ameri-
can Journal of Clinical Nutrition, 115, 6, June 2022. With Boiteau, 
Jocelyn M. 

Prabhu Pingali, Hunger and Environmental Goals for Asia: Syn-
ergies and trade-offs among the SDGs, Environmental Challeng-
es, 7, April (2nd Quarter/Spring) 2022. With Plavsic, Milorad. 

Prabhu Pingali, COVID-19 and Women's Nutrition Security: 
Panel Data Evidence from Rural India, Economia Politica, 39, 
April (2nd Quarter/Spring) 2022. With Gupta, Soumya; Seth, P.; 
Abraham, Mathew. 

Bradley Rickard, Consumer acceptance of new plant-breeding 
technologies: An application to the use of gene editing in fresh 
table grapes, PLoS ONE, 17, 12, December 2022. With Uddin, 
Azhar; Gallardo, R. K.; Alston, Julian; Sambucci, Olena. 

Todd Schmit, Sell now or later? A decision-making model for 
feeder cattle selling, Agricultural and Resource Economics Re-
view, 51, 2, August 2022. With Yan, Minhao; Baker, Michael J.; 
LeRoux, Matthew N.; Gomez, Miguel. 

Todd Schmit, Engaged learning: Linking course instruction and 
extension programming, Applied Economics Teaching Resourc-
es, 4, 2, July (3rd Quarter/Summer) 2022. With Stamm, Richard; 
Severson, Roberta. 
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Roberta Severson, Engaged learning: Linking course instruc-
tion and extension programming, Applied Economics Teaching 
Resources, 4, 2, July (3rd Quarter/Summer) 2022. With Schmit, 
Todd M.; Stamm, Richard. 

Loren Tauer, Benefits of Preconditioning Cattle under Stochastic 
Feedlot Performance, Journal of Agricultural and Applied Eco-
nomics, 54, 4, November 2022. With Verteramo Chiu, Leslie; 
Kaniyamattam, Karun; Lhermie, Guillaume; Gröhn, Yrjo T. 

Loren Tauer, Pricing efficiency in livestock auction markets: A  
two-tier frontier approach, Agricultural Economics, 53, S1, No-
vember 2022. With Verteramo Chiu, Leslie; Gröhn, Yrjo T. 

Loren Tauer, Economics of reducing antibiotic usage for patho-
gen-specific clinical mastitis through genomic selection and 
disease management, Preventive Veterinary Medicine, 204, 
July (3rd Quarter/Summer) 2022. With Kaniyamattam, K.; Hertl, 
Julia; Gröhn, Y. T. 

Calum Turvey, Sequenced Crop Evapotranspiration and Water 
Requirement in Developing a Multitrigger Rainfall Index Insur-
ance and Risk-Contingent Credit, Weather, Climate, and So-
ciety, 14, 1, January (1st Quarter/Winter) 2022. With Ndegwa, 
Michael K.; Shee, Apurba; You, Liangzhi. 

Joanna Upton, Building research capacity in an under-rep-
resented group: The STAARS program experience, Applied 
Economic Perspectives and Policy, 44, 4, December 2022. With 
Schreiber, Kelsey L.; Barrett, Christopher; Bageant, Elizabeth 
R.; Shimeles, Abebe; DiGiovanni, Maria. 

Joanna Upton, Caveat utilitor: A comparative assessment of 
popular resilience measurement approaches, Journal of Devel-
opment Economics, 157, June 2022. With Constenla-Villoslada, 
Susana; Barrett, Christopher. 

Leslie Verteramo Chiu, Benefits of Preconditioning Cattle under 
Stochastic Feedlot Performance, Journal of Agricultural and Ap-
plied Economics, 54, 4, November 2022. With Tauer, Loren W.; 
Kaniyamattam, Karun; Lhermie, Guillaume; Gröhn, Yrjo T. 
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Leslie Verteramo Chiu, Pricing efficiency in livestock auction 
markets: A two-tier frontier approach, Agricultural Economics, 
53, S1, November 2022. With Tauer, Loren W.; Gröhn, Yrjo T. 

Leslie Verteramo Chiu, Aggregation models and small farm 
commercialization – A scoping review of the global literature, 
Food Policy, 110, July (3rd Quarter/Summer) 2022. With 
Abraham, Mathew; Joshi, Ekta; Ali Ilahi, Muhammad; Pingali, 
Prabhu. 

Christopher Wolf, Getting past the gatekeeper: Key motiva-
tions of dairy farmer intent to adopt animal health and wel-
fare-improving biotechnology, Food Policy, 112, October (4th 
Quarter/Autumn) 2022. With Ufer, Danielle J.; Ortega, David 
L.; McKendree, Melissa; Swanson, Janice. 

Christopher Wolf, The Changing Role of Fat Perceptions in 
Fluid Milk Labeling: Would the Dairy Industry Sell More if 2% 
Milk Was Called “98% Fat Free”?, Journal of Food Distribution 
Research, 53, 2, July (3rd Quarter/Summer) 2022. With Kazi, 
Oishi; Miller, Steven R.; Malone, Trey. 

Christopher Wolf, Information and consumer demand for milk 
attributes: Are redundant labels an effective marketing strat-
egy?, Applied Economic Perspectives and Policy, 44, 2, June 
2022. With Ufer, Danielle; Ortega, David L. 

Christopher Wolf, Market Acceptance of Animal Welfare-Im-
proving Biotechnology: Gene-Editing and Immunocastration 
in U.S. Pork, Journal of Agricultural and Resource Economics, 
47, 2, May 2022. With Ufer, Danielle; Ortega, David L.; Swan-
son, Janice; McKendree, Melissa. 

Christopher Wolf, Negative producer price differentials in Fed-
eral Milk Marketing Orders: Explanations, implications, and 
policy options, Journal of Dairy Science, 105, 1, January (1st 
Quarter/Winter) 2022. With Bozic, Marin. 

Jing Yi, Facility locations in the fresh produce supply chain: An 
integration of optimization and empirical methods, Internation-
al Journal of Production Economics, 249, 108534, July (3rd 
Quarter/Summer) 2022. With Ge, Houtian; Goetz, Stephan; 
Cleary, Rebecca; Gomez, Miguel. 
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Koichi Yonezawa, Impacts of Minimum Wage Increases in the US 
Retail Sector: Full-time versus Part-time Employment, Journal 
of Agricultural and Resource Economics, 47, 2, May 2022. With 
Gomez, Miguel; McLaughlin, Edward W. 

Wendong Zhang, Survey Increases Understanding of Iowa Wom-
en Farmland Owners, Journal of the National Association of 
County Agricultural Agents, 15, 2, December 2022. With Schultz, 
M.; Benning, J.; DeLong, C.; Hyde, C.; O'Rourke, M.; Scarbrough, 
L.; Tidgren, K.; Tong, J. 

Wendong Zhang, A general equilibrium assessment of COVID-
19's labor productivity impacts on China's regional economies, 
Journal of Productivity Analysis, 58, December 2022. With He, Xi; 
Balistreri, Edward J.; Kim, Gyu Hyun. 

Wendong Zhang, China's corn and biofuel policies and agricultur-
al trade: Projections from an international agricultural commodity 
market model, Agribusiness, 38, 4, October (4th Quarter/Autumn) 
2022. With He, Xi; Carriquiry, Miguel; Elobeid, Amani; Hayes, 
Dermot; Li, Minghao. 

Wendong Zhang, Nurturing International Graduate Students for a 
More Diversified and Inclusive Extension Workforce, Applied Eco-
nomics Teaching Resources, 4, 2, June 2022. With Liu, Yangxu-
an. 

Jinhua Zhao, I do, therefore i think it is normal: the causal effects 
of behavior on descriptive norm formation and evolution, Social 
Influence, 17, 1, December 2022. With Chung, Minwoong; Jang, 
Youjin; Lapinski, Maria K.; Kerr, John M.; Shupp, Robert; Peng, 
Tai-Quan. 

Jinhua Zhao, Aggregate Emission Intensity Targets: Applications 
to the Paris Agreement, Economic Inquiry, 60, 4, October (4th 
Quarter/Autumn) 2022. 

Jinhua Zhao, Adaptation and the distributional effects of heat: 
Evidence from professional archery competitions, Southern Eco-
nomic Journal, 88, 3, January (1st Quarter/Winter) 2022. With 
Qui, Yun. 
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Jinhua Zhao, Culture and Social Norms: Development and Ap-
plication of a Model for Culturally Contextualized Communication 
Measurement (MC3M), Frontiers in Communication, 6, January 
(1st Quarter/Winter) 2022. With Liu, Rain W.; Lipinski, Maria K.; 
Kerr, John M.; Bum, Tsering; Lu, Zhi. 

Ray Zimmerman, BELTISTOS: A robust interior point method for 
large-scale optimal power flow problems, Electric Power Systems 
Research, 212, November 2022. With Kardos, Juraj; Kourounis, 
Drosos; Schenk, Olaf. 

Published Book Chapters 

Vicki Bogan, 2022, "Household Debt Behavior," in De Gruyter 
Handbook of Personal Finance, eds., Grable, J., Chatterjee, S. 

Miguel Gómez, 2022, "Market and Supply Chain Models for Anal-
ysis of Food Systems", in Food Systems Modeling, eds., Peters, 
C. J., Thilmany, D. D., With Nicholson, Charles F. 

Mohammad Hoque, 2022, "Education and Longevity", in Hand-
book of Labor, Human Resources and Population Economics, 
eds., Zimmermann, K. F., With Orazem, Peter F.; King, Elizabeth 
M.; Montenegro, Claudio E. 

David Just, 2022, "Future of Food Economics", in Modern Agri-
cultural and Resource Economics and Policy: Essays in Honor of 
Gordon Rausser, eds., de Gorter, H., McCluskey, J., Swinnen, J., 
Zilberman, D. 

David Just, 2022, "The economics of food related policies: Con-
sidering public health and malnutrition", in Handbook of Agricul-
tural Economics, Volume 6, eds., Barrett, C., Just, D. R., With 
Caputo, Vincenzina. 

David Just, 2022, "Behavioural economics, policy interventions 
and food", in A Modern Guide to Food Economics, eds., Roosen, 
J., Hobbs, J. E. 

Jing Yi, 2022, "Environmental Input-Output (EIO) Models for 
Food Systems Research: Application and Extensions", in Food 
Systems Modeling, eds., Peter, C., Thilmany, D., With Canning, 
Patrick; Rehkamp, Sarah. 

Jing Yi, 2022, "Environmental Input Output (EIO) Models for Food 
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Published Book Chapters (continued) 

Todd Schmit, 2022, "Using input-output analysis to estimate 
the economic impacts of food system initiatives", in Food Sys-
tems Modeling: Tools for Assessing Sustainability in Food and 
Agriculture, eds., Peters, C., Thilmany, D. D., With Jablonski, 
Becca; O'Hara, Jeffrey K.; Bauman, Allison; Thilmany, Dawn 
D. 

Jing Yi, 2022, "Environmental Input-Output (EIO) Models for 
Food Systems Research: Application and Extensions", in 
Food Systems Modeling, eds., Peter, C., Thilmany, D., With 
Canning, Patrick; Rehkamp, Sarah. 

Jing Yi, 2022, "Environmental Input Output (EIO) Models for 
Food Systems Research: Application and Extensions", in 
Food Systems Modeling: Tools for Assessing Sustainability 
in Food and Agriculture, eds., Peters, C., Thilmany, D., With 
Canning, Patrick N.; Rehkamp, Sarah. 

Jinhua Zhao, 2022, "The Evolution of Political Hyperbole 
and Polarization: Echo Chambers and Voter-Elite Feedback 
Loops", in Modern Agricultural and Resource Economics and 
Policy: Essays in Honor of Gordon Rausser, eds., de Gorter, 
H., McClusky, J., Swinnen, J., Zilberman, D., With Simon, Leo. 

Harry de Gorter, 2022, "Causes of the Great Food Commod-
ity Price Booms in the New Millennium: An Essay in Honor of 
Gordon Rausser", in Modern Agricultural and Resource Eco-
nomics and Policy: Essays in Honor of Gordon C. Rausser, 
eds., de Gorter, H., McCluskey, J., Swinnen, J., Zilberman, D. 
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Published Scholarly Books 

Christopher Barrett, 2022, Introducing the Agrifood Systems 
Technologies and Innovations Outlook (ATIO), Food and Agri-
culture Organization of the United Nations. With Ashraf, Sha-
maila; Fanzo, Jessica; Herrero, Mario; Mason-D'Croz, Daniel; 
Narayanan, Sudha; Poriciello, Jaron; Bulumulla, Medha; Hart, 
Jackson; Higo, Jasmin; Kugler, Cody; Li, Jialu; Lynch, Claire; 
Sharma, Shivanshu; Vergara, Juan; Zhao, Hongdi. 

Christopher Barrett, 2022, Socio-Technical Innovation Bundles 
for Agri-Food Systems Transformation, Palgrave Macmillan. 
With Benton, Tim; Fanzo, Jessica; Herrero, Mario; Nelson, Re-
becca J.; Bageant, Elizabeth; Buckler, Edward; Cooper, Karen; 
Culotta, Isabella; Fan, Shenggen; Gandhi, Rikin; James, Ste-
ven; Kahn, Mark; Lawson-Lartego, Laté; Liu, Jiali; Quinn, Mar-
shall; Mason-D'Croz, Daniel; Mathys, Alexander; Mathys, Cyn-
thia; Mazariegos-Anastassiou, Veronica; Miller, Alesha; Misra, 
Kamakhya; Mude, Andrew; Shen, Jianbo; Sibanda, Lindiwe M.; 
Song, Claire; Steiner, Roy; Thornton, Philip; Wood, Stephen. 
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Published Articles in Peer Reviewed Journals 

Matthew Baron, Intermediaries and Asset Prices: Internation-
al Evidence since 1870, Review of Financial Studies, 35, 5, 
May 2022. With Muir, Tyler. 

Murillo Campello, Exporting Uncertainty: The Impact of Brexit 
on Corporate America, Journal of Financial and Quantitative 
Analysis, 57, 8, December 2022. With Cortes, Gustavo S.; 
d'Almeida, Fabrício; Kankanhalli, Gaurav A. 

Murillo Campello, Corporate Flexibility in a Time of Crisis, 
Journal of Financial Economics, 144, 3, June 2022. With Bar-
ry, John W.; Graham, John R.; Ma, Yueran. 

Murillo Campello, Do Real Estate Values Boost Corporate 
Borrowing? Evidence from Contract-Level Data, Journal of Fi-
nancial Economics, 144, 2, May 2022. With Connolly, Robert 
A.; Kankanhalli, Gaurav; Steiner, Eva. 

Will Cong, Endogenous Growth Under Multiple Uses of Data, 
Journal of Economic Dynamics and Control, 141, August 
2022. With Wei, Wenshi; Xie, Danxia; Zhang, Longtian. 

Will Cong, Token-based Platform Finance, Journal of Finan-
cial Economics, 144, 3, June 2022. With Li, Ye; Wang, Neng. 

Will Cong, Persistent Blessings of Luck: Theory and an Appli-
cation to Venture Capital, Review of Financial Studies, 35, 3, 
March 2022. With Xiao, Yizhou. 

Robert Jarrow, Funding Shortages, Expectations, and For-
ward Rate Risk Premium, Quantitative Finance, 22, 7, 2022. 
With Lamichhane, Sujan. 

Robert Jarrow, High frequency trading and standard asset 
pricing models, Finance Research Letters, 49, October (4th 
Quarter/Autumn) 2022. 

Robert Jarrow, Risk Premia, Asset Price Bubbles, and Mone-
tary Policy, Journal of Financial Stability, 60, June 2022. With 
Lamichhane, Sujan. 

Robert Jarrow, Asset Price Bubbles: Invariance Theorems, 
Frontiers of Mathematical Finance, 1, 2, June 2022. With 
Protter, Philip; San Martin, Jaime. 
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Robert Jarrow, Index Design: Hedging and Manipulation, 
Quarterly Journal of Finance, 12, 2, May 2022. With Li, 
Siguang. 

Robert Jarrow, Applying the Local Martingale Theory of Bub-
bles to Cryptocurrencies, International Journal of Theoretical 
and Applied Finance, 25, 3, May 2022. With Choi, Soon Hy-
eok. 

Lawrence Jin, Asset Pricing with Return Extrapolation, Journal 
of Financial Economics, 145, 2, August 2022. With Sui, Peng-
fei. 

Lawrence Jin, Efficient Coding and Risky Choice, Quarterly 
Journal of Economics, 137, 1, February 2022. With Frydman, 
Cary. 

Andrew Karolyi, Is there a home field advantage in global mar-
kets?, Journal of Financial Economics, 143, 2, February 2022. 
With Jagannathan, Murali; Jiao, Wei. 

Yifei Mao, How Does Human Capital Matter? Evidence from 
Venture Capital, Journal of Financial and Quantitative Anal-
ysis, 57, 6, September 2022. With Gu, Lifeng; Huang, Ruidi; 
Tian, Xuan. 

Pamela Moulton, Attention: How high-frequency trading im-
proves price efficiency following earnings announcements, 
Journal of Financial Markets, 57, January (1st Quarter/Winter) 
2022. With Chakrabarty, Bidisha; Wang, Xu (Frank). 

Justin Murfin, Young firms, old capital, Journal of Financial 
Economics, 146, 1, October (4th Quarter/Autumn) 2022. With 
Ma, Song; Pratt, Ryan. 

David Ng, The Sound of Silence: What Do We Know When 
Insiders Do Not Trade?, Management Science, 68, 7, July (3rd 
Quarter/Summer) 2022. With Gao, George P.; Ma, Qingzhong; 
Wu, Ying. 
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Maureen O'Hara, Bitcoin and Beyond, Annual Review of Finan-
cial Economics, 14, November 2022. With John, Kose; Saleh, 
Fahad. 

Maureen O'Hara, Corporate Bond Trading:  Finding the Cus-
tomers’ Yachts, Journal of Portfolio Management, 48, 6, July 
(3rd Quarter/Summer) 2022. With Zhou, Alex. 

Scott Stewart, Performance, Perception and Manager Selec-
tion, Journal of Portfolio Management, 48, 5, April (2nd Quar-
ter/Spring) 2022. 

Margarita Tsoutsoura, Do Firms Respond to Gender Pay Gap 
Transparency?, Journal of Finance, 77, 4, August 2022. With 
Bennedsen, Morten; Simintzi, Elena; Wolfenzon, Daniel. 

Published Book Chapters 

Matthew Baron, 2022, “Historical Banking Crises: A New Data-
base and a Reassessment of their Incidence and Severity”, in 
Leveraged: The New Economics of Debt and Financial Fragili-
ty, eds., Schularick, M., With Dieckelmann, Daniel. 

Will Cong, 2022, “Educating Entrepreneurs and Financing 
Innovation in Asia: An Introduction”, in Drivers of Innovation: 
Entrepreneurship, Education, and Finance in Asia, eds., Lee, 
Y. S., Yan, F., With Lee, Charles M. C.; Eesley, Charles. 

Will Cong, 2022, “Financing Innovation in China: A Public 
Policy Perspective”, in Drivers of Innovation: Entrepreneurship, 
Education, and Finance in Asia, eds., Lee, Y. S., Yan, F., With 
Lee, Charles M. C.; Qu, Yuanyu; Shen, Tao. 
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Published Articles in Peer Reviewed Journals 

Gautam Ahuja, Integration and appropriability: a study of pro-
cess and product components within a firm’s innovation port-
folio, Strategic Management Journal, 43, 6, June 2022. With 
Toh, Puay Khoon. 

Ya-Ru Chen, A Tale of Two Hierarchies: Interactive Effects of 
Power Differentiation and Status Differentiation on Team Per-
formance, Organization Science, 33, 6, November 2022. With 
Hays, Nichoas A.; Li, Huisi; Yang, Xue; Oh, Jo K.; Yu, Andrew; 
Hollenbeck, John R.; Jamieson, Bradley B. 

Glen Dowell, Environmental Concerns, Income Inequality, and 
Purchase of Environmentally-Friendly Products: A Longitudinal 
Study of U.S. Counties (2010-2017), Research Policy, 51, 4, 
May 2022. With Qiao, Kunyuan. 

Heeyon Kim, Funding ventures similar to one of us: How 
status dynamics within heterogeneous groups affect venture 
evaluation, Strategic Management Journal, 43, 10, October 

(4th Quarter/Autumn) 2022. With Shen, Xirong (Subrina); Li, J. 
Heeyon Kim, To be in Vogue: How mere proximity to high-sta-
tus neighbors affects aspirational pricing in the U.S. fashion 
industry, Strategic Management Journal, 43, 6, June 2022. 
With Kim, Bo Kyung. 

Kevin Kniffin, Saving Management From Our Obsession With 
Leadership, MIT Sloan Management Review, 63, 4, July (3rd 
Quarter/Summer) 2022. With Detert, Jim; Leroy, Hannes. 

Kevin Kniffin, Walking Our Evidence-Based Talk: The Case 
of Leadership Development in Business Schools, Journal of 
Leadership and Organizational Studies, 29, 1, February 2022. 
With Leroy, Hannes; Anisman-Razin, Moran; Avolio, Bruce 
J.; Bresman, Henrik; Bunderson, J. Stuart; Burris, Ethan R.; 
Claeys, Johannes; Detert, James R.; Dragoni, Lisa; Giessner, 
Steffen R.; Kolditz, Thomas; Petriglieri, Gianpiero; Pettit, Na-
than C.; Sitkin, Sim B.; Van Quaquebeke, Niels; Vongswasdi, 
Pisitta. 

Tashlin Lakhani, Chain Affiliation and Human Resource Invest-
ments: Evidence from the Restaurant Industry, Organization 
Science, 33, 6, November 2022. With Ouyang, Can. 
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Tashlin Lakhani, How and Why Does Franchise Ownership Af-
fect Human Resource Practices: Evidence from the US Hotel 
Industry, Industrial and Labor Relations Review, 75, 2, March 
2022. 

Michael Maffie, The global ‘hot shop’: COVID-19 as a union 
organising catalyst, Industrial Relations Journal, 53, 3, May 
2022. 

Michael Maffie, The Perils of Laundering Control Through 
Customers: Conflict and Resistance in the Ride-hail Industry, 
Industrial and Labor Relations Review, 75, 2, March 2022. 

Matt Marx, Reliance on science by inventors: Hybrid extraction 
of in-text patent-to-article citations, Journal of Economics and 
Management Strategy, 31, 2, 2022. With Fuegi, Aaron. 

Matt Marx, Employee Non-compete Agreements, Gender, and 
Entrepreneurship, Organization Science, 33, 5, September 
2022. 

Matt Marx, Revisiting the Entrepreneurial Commercialization 
of Academic Science: Evidence from “Twin” Discoveries, Man-
agement Science, 68, 2, February 2022. With Hsu, David H. 

Elizabeth McClean, The positive and negative effects of social 
status on ratings of voice behavior: A test of opposing structur-
al and psychological pathways., Journal of Applied Psycholo-
gy, 107, 6, June 2022. With Kim, Sijun; Doyle, Sarah P.; Pod-
sakoff, Nathan P.; Lin, Eric; Woodruff, Todd. 

Elizabeth McClean, Which ideas for change are endorsed? 
How agentic and communal voice affects endorsement differ-
ently for men and women, Academy of Management Journal, 
65, 2, April (2nd Quarter/Spring) 2022. With Kim, Sijun; Marti-
nez, Thomas M. 

Sunita Sah, The Professionalism Paradox: A Sense of Pro-
fessionalism Increases Vulnerability to Conflicts of Interest, 
Academy of Management Perspectives, 36, 3, August 2022. 
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Sunita Sah, When Science Becomes Embroiled in Conflict: Rec-
ognizing the Public’s Need for Debate while Combating Conspira-
cies and Misinformation, Annals of the American Academy of Polit-
ical and Social Science, 700, 1, March 2022. With Lewandowsky, 
Stephan; Armaos, Konstantinos; Bruns, Hendrik; Schmid, Philipp; 
Holford, Dawn Liu; Hahn, Ulrike; Al-Rawi, Ahmed; Cook, John. 

Ovul Sezer, Impression (mis)management: When what you say is 
not what they hear, Current Opinion in Psychology, 44, April (2nd 
Quarter/Spring) 2022. 

Tony Simons, Be Yourself Or Adapt Yourself? Authenticity, 
Self-Monitoring, Behavioral Integrity, And Trust, Journal of Trust 
Research, 12, 1, 2022. With Nguyen, Brenda; Leroy, Hannes; Gill, 
Carol. 

Tony Simons, Revisiting Behavioral Integrity: Progress and New 
Directions After 20 Years, Annual Review of Organizational Psy-
chology and Organizational Behavior, 9, January (1st Quarter/ 
Winter) 2022. With Leroy, Hannes; Nishii, Lisa. 

Wesley Sine, Entrepreneurship Through a Unified Sociological 
Neoinstitutional Lens, Organization Science, 33, 4, July (3rd Quar-
ter/Summer) 2022. With Cordero, Arkangel M.; Coles, Ryan S. 

Bruce Tracey, Global trends in hospitality, Journal of Business 
Research, 142, March 2022. With Aksoy, Lerzan; Choi, Sunmee; 
Dogru, Tarik; Keiningham, Timothy; Lorenz, Melanie; Rubin, Dan. 

Published Book Chapters 

John Doris, 2022, “Situationism, Moral Improvement, and Moral 
Responsibility”, in The Oxford Handbook of Moral Psychology, 
eds., Vargas, M., Doris, J., With Waggoner, Maria; Vargas, Manu-
el. 

John Doris, 2022, “Skepticism about Evil: Atrocity and the Limits 
of Responsibility”, in The Oxford Handbook of Moral Responsibili-
ty, eds., Nelkin, D. K., Pereboom, D., With Murphy, Dominic. 

Mark Milstein, 2022, “Foreword”, in The Playful Ants, With Karaka-
wa, Yasuhiro. 
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Published Book Chapters, continued 

Laura Niemi, 2022, "The Moral Psychology of Victimization", in 
The Oxford Handbook of Moral Psychology, eds., Vargas, M., 
Doris, J., With Young, Liane. 

Laura Niemi, 2022, "Victim omissions: How doing nothing affects 
judgments of cause and blame", in Advances in Experimental 
Philosophy of Free Will and Responsibility, eds., Nadlehoffer, T., 
Monroe, A., With Henne, Paul. 

Laura Niemi, 2022, "Neuroscience and Mental Illness", in Neuro-
science and Philosophy, eds., De Brigard, F., Sinnott-Armstrong, 
W., With Washington, Natalia; Leone, Cristina. 

Sunita Sah, 2022, "COVID-19: Conspiracies and Collateral Dam-
age vs. Constructive Critique", in The Cognitive Science of Belief: 
A Multidisciplinary Approach, eds., Musolino, J., Sommer, J., 
Hemmer, P., With Lewandowsky, Stephan; Armaos, Konstanti-
nos; Bruns, Hendrik; Schmid, Philipp; Holford, Dawn Liu; Hahn, 
Ulrike; Al-Rawi, Ahmed; Cook, John; Juanchich, Marie; Ladyman, 
James. 

Wesley Sine, 2022, "Revisiting the Relationship between Income 
Equality and Entrepreneurship: A Social Trust Perspective, So-
ciety and Entrepreneurship", in Entrepreneurialism and Society: 
Consequences and Meanings (Research in the Sociology of 
Organizations), eds., Lounsbury, M., Eberhart, R., With Coles, R; 
Hiatt, S. 

Wesley Sine, 2022, "Greenwashing through compliance to re-
newable portfolio standards," in The Business of Sustainability: 
An Organizing Framework for Theory, Practice and Impact, eds., 
George, G., Haas, M. R., Joshi, H., McGahan, A. M., Tracey, P., 
With Cordero, Arkangel M. 
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Published Scholarly Books 

John Doris, 2022, Character Trouble: Undisciplined Essays on 
Moral Agency and Personality, Oxford University Press. 

Christopher Marquis, 2022, Mao and Markets: The Commu-
nist Roots of Chinese Enterprise, Yale University Press. With 
Qiao, Kunyuan. 
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Published Articles in Peer Reviewed Journals 

Helen Chun, Authentically Cornell: The Evolution of Marketing 
at Cornell, Customer Needs and Solutions, 9, 3, December 
2022. With Thomas, Manoj K.; Gupta, Sachin; Liaukonyte, 
Jurate; Shu, Suzanne; Woolley, Kaitlin. 

Geoffrey Fisher, Self-Interested Giving: The Relationship 
Between Conditional Gifts, Charitable Donations, and Donor 
Self-Interestedness, Management Science, 68, 3, June 2022. 
With Chao, Matthew. 

Emily Garbinsky, Pooling finances and relationship satisfac-
tion, Journal of Personality and Social Psychology, 123, 6, 
2022. With Gladstone, Joe J.; Mogilner, Casssie. 

Emily Garbinsky, When Does Psychological Fit Matter? The 
Moderating Role of Price on Self-Brand Congruity, Social Psy-
chological and Personality Science, 13, 2, March 2022. With 
Gladstone, Joe J.; Matz, Sandra C. 

Sachin Gupta, Authentically Cornell: The Evolution of Market-
ing at Cornell, Customer Needs and Solutions, 9, 3, December 
2022. With Thomas, Manoj K.; Chun, HaeEun Helen; Liauko-
nyte, Jurate; Shu, Suzanne; Woolley, Kaitlin. 

Shreya Kankanhalli, Modernizing Retailers in an Emerging 
Market: Investigating Externally-focused and Internally-fo-
cused Approaches, Journal of Marketing Research, 59, 3, 
June 2022. With Anderson, Stephen J.; Iacovone, Leonardo; 
Narayanyan, Sridhar. 

Kathy LaTour, Baking Your Own Cookies: Does Food Self-Pro-
duction Increase Consumption?, Journal of the Association 
for Consumer Research, 7, 4, October (4th Quarter/Autumn) 
2022. With Monnier, Arnaud; Lim, Sarah; van Osselaer, Stijn 
M. 

Kathy LaTour, Social Listening to Create Bespoke Customer 
Experiences: Best Practices for Hospitality Operators, Cornell 
Hospitality Quarterly, 63, 3, August 2022. With Brant, Ana. 

Kathy LaTour, Underpricing Luxury: When a Lower Price Re-
sults in Higher Reputation, Cornell Hospitality Quarterly, 63, 1, 
February 2022. With Kleinhaus, Jorn. 
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Jura Liaukonyte, Authentically Cornell: The Evolution of Marketing 
at Cornell, Customer Needs and Solutions, 9, 3, December 2022. 
With Thomas, Manoj K.; Chun, HaeEun Helen; Gupta, Sachin; 
Shu, Suzanne; Woolley, Kaitlin. 

Jura Liaukonyte, How Viewer Tuning, Presence and Attention 
Respond to Ad Content and Predict Brand Search Lift, Marketing 
Science, 41, 5, September 2022. With McGranaghan, Matt; Wil-
bur, Kenneth C. 

Jura Liaukonyte, Background Noise? TV Advertising Affects Re-
al-Time Investor Behavior, Management Science, 68, 4, April (2nd 
Quarter/Spring) 2022. With Zaldokas, Alminas. 

Michael Lynn, How tip credits affect consumer tipping behavior, 
International Journal of Hospitality Management, 103, May 2022. 

Michael Lynn, The effects of tip distribution policies: Servers' 
keeping vs sharing/pooling tips affects tippers' sentiments but not 
tip-giving, International Journal of Hospitality Management, 100, 
January (1st Quarter/Winter) 2022. With Ni, Xinyue. 

Emaad Manzoor, Causal Inference in Natural Language Process-
ing: Estimation, Prediction, Interpretation and Beyond, Transac-
tions of the Association for Computational Linguistics, 10, October 
(4th Quarter/Autumn) 2022. With Feder, Amir; Keith, Katherine A.; 
Pryzant, Reid; Sridhar, Dhanya; Wood-Doughty, Zach; Eisenstein, 
Jacob; Grimmer, Justin; Reichart, Roi; Roberts, Margaret E.; 
Stewart, Brandon M.; Veitch, Victor; Yang, Diyi. 

Edward McLaughlin, Impacts of Minimum Wage Increases in the 
US Retail Sector: Full-time versus Part-time Employment, Journal 
of Agricultural and Resource Economics, 47, 2, May 2022. With 
Yonezawa, Koichi; Gomez, Miguel. 

Young-Hoon Park, The Impact of Subscription Programs on Cus-
tomer Purchases, Journal of Marketing Research, 59, 6, Decem-
ber 2022. With Iyengar, Raghuram; Yu, Qi. 

Omid Rafieian, Variety Effects in Mobile Advertising, Journal of 
Marketing Research, April (2nd Quarter/Spring) 2022. With Yoga-
narasimhan, Hema. 
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Jacqueline Rifkin, “They’re Everywhere!”: Symbolically Threaten-
ing Groups Seem More Pervasive Than Nonthreatening Groups, 
Psychological Science, 33, 6, June 2022. With Ponce de Leon, 
Rebecca; Larrick, Richard P. 

Suzanne Shu, Authentically Cornell: The Evolution of Marketing 
at Cornell, Customer Needs and Solutions, 9, 3, December 2022. 
With Thomas, Manoj K.; Chun, HaeEun Helen; Gupta, Sachin; 
Liaukonyte, Jurate; Woolley, Kaitlin. 

Suzanne Shu, Decisions about overdraft coverage: Disclosure de-
sign and personal finances, Journal of Experimental Psychology: 
Applied, 28, 4, December 2022. With Chin, Alycia; Zimmerman, 
David; Johnson, Heidi. 

Suzanne Shu, A pragmatic parallel arm randomized-controlled trial 
of a multi-pronged electronic health record-based clinical decision 
support tool protocol to reduce low-value antipsychotic prescrip-
tions among older adults with Alzheimer’s and related dementias, 
PLoS ONE, 17, 12, December 2022. With Mafi, John M.; Walling, 
Annie M.; Villaflores, Chad; Vangala, Sitaram; Sorensen, Andrea; 
Cheng, Eric; Turner, Ashley; Trutner, Zoe; Cheng, Grace; Arbanas, 
Julia C.; Waterman, Benjamin; Goldstein, Noah; Sarkisian, Cath-
erine. 

James Stapp, Artificial Intelligence in Business Communication: 
The Changing Landscape of Research and Teaching, Business 
and Professional Communication Quarterly, 85, 1, March 2022. 
With Getchell, Kristin M.; Carradini, Stephen; Cardon, Peter W.; 
Fleischman, Carolin; Ma, Haibing; Aritz, Jolanta. 

Manoj Thomas, Authentically Cornell: The Evolution of Marketing 
at Cornell, Customer Needs and Solutions, 9, 3, December 2022. 
With Chun, HaeEun Helen; Gupta, Sachin; Liaukonyte, Jurate; 
Shu, Suzanne; Woolley, Kaitlin. 

Manoj Thomas, Experiential and Analytical Price Evaluations: How 
Experiential Product Description Affects Prices, Journal of Con-
sumer Research, 49, 4, December 2022. With Monnier, Arnaud. 

Manoj Thomas, How Political Identity Influences COVID-19 Risk 
Perception: A Model of Identity-Based Risk Perception, Journal of 
the Association for Consumer Research, 7, 3, July (3rd Quarter/ 
Summer) 2022. With Kyung, Ellie; Krishna, Aradhna. 
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C O M M U N I C A T I O N  

Manoj Thomas, Are Conservatives Less Likely Than Liberals to 
Accept Welfare? The Psychology of Welfare Politics, Journal of 
the Association for Consumer Research, 7, 3, July (3rd Quarter/ 
Summer) 2022. With Goenka, Shreyans. 

Kaitlin Woolley, Authentically Cornell: The Evolution of Marketing 
at Cornell, Customer Needs and Solutions, 9, 3, December 2022. 
With Thomas, Manoj K.; Chun, HaeEun Helen; Gupta, Sachin; 
Liaukonyte, Jurate; Shu, Suzanne. 

Kaitlin Woolley, Work-to-Unlock Rewards: Leveraging Goals in 
Reward Systems to Increase Consumer Persistence, Journal of 
Consumer Research, 49, 4, December 2022. With Sharif, Marissa 
A. 

Kaitlin Woolley, Down a Rabbit Hole: How Prior Media Consump-
tion Shapes Subsequent Media Consumption, Journal of Market-
ing Research, 59, 3, June 2022. With Sharif, Marissa. 

Kaitlin Woolley, Working During Non-Standard Work Time Under-
mines Intrinsic Motivation, Organizational Behavior and Human 
Decision Processes, 170, May 2022. With Giurge, Laura M. 

Kaitlin Woolley, Motivating Personal Growth by Seeking Discom-
fort, Psychological Science, 33, 4, April (2nd Quarter/Spring) 
2022. With Fishbach, Ayelet. 

Kaitlin Woolley, The Structure of Intrinsic Motivation, Annual Re-
view of Organizational Psychology and Organizational Behavior, 
9, 16, January (1st Quarter/Winter) 2022. With Fishbach, Ayelet. 

Nathan Yang, Adherence to a caloric budget and body weight 
change vary by season, gender, and BMI: an observational study 
of daily users of a mobile health app, Obesity Science and Prac-
tice, 8, 6, December 2022. With Labonte, Katherine; Knauper, 
Barbel; Dube, Laurette; Nielsen, Daiva. 

Nathan Yang, Consumption Variety in Food Recommendation, 
Journal of the Association for Consumer Research, 7, 4, October 
(4th Quarter/Autumn) 2022. With Nielsen, Daiva; Dube, Laurette; 
Knauper, Barbel; Ling, Yabo; Nie, Jian-Yun. 
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C O M M U N I C A T I O N  

Nathan Yang, Quantifying the Link Between Employee Engage-
ment and Customer Satisfaction in the Car Rental Industry, Quan-
titative Marketing and Economics, 20, 3, September 2022. With 
Khwaja, Ahmed. 

Nathan Yang, Consumer Health in the Digital Age, Journal of the 
Association for Consumer Research, 7, 2, April (2nd Quarter/ 
Spring) 2022. With Liu, Peggy; Inman, J. J.; Li, Beibei; Wong, 
Charlene. 

Nathan Yang, An Empirical Analysis of Intra-Firm Product Substi-
tutability in Fashion Retailing, Production and Operations Man-
agement, 31, 2, February 2022. With Ergin, Elcin; Gumus, Meh-
met. 

Stijn van Osselaer, How Do Customers React When Their Re-
quests Are Evaluated by Algorithms?, MIT Sloan Management 
Review, 63, 3, 2022. With Yalcin, Gizem; Lim, Sarah; Puntoni, 
Stefano. 

Stijn van Osselaer, Baking Your Own Cookies: Does Food 
Self-Production Increase Consumption?, Journal of the Associa-
tion for Consumer Research, 7, 4, October (4th Quarter/Autumn) 
2022. With Monnier, Arnaud; Lim, Sarah; LaTour, Kathryn L. 

Stijn van Osselaer, The Value of Making Producers Personal, 
Journal of Retailing, 98, 3, October (4th Quarter/Autumn) 2022. 
With Fuchs, Christoph; Kaiser, Ulrike; Schreier, Martin. 

Stijn van Osselaer, The effects of consumption on self-esteem, 
Current Opinion in Psychology, 46, August 2022. With Consiglio, 
Irene. 

Stijn van Osselaer, Thumbs Up or Down: Consumer reactions 
to decisions by algorithms vs. humans, Journal of Marketing 
Research, 54, 4, August 2022. With Yalcin, Gizem; Lim, Sarah; 
Puntoni, Stefano. 

Stijn van Osselaer, Connecting to Place, People, and Past: How 
Products Can Make Us Feel Grounded, Journal of Marketing, 86, 
4, July (3rd Quarter/Summer) 2022. With Eichinger, Isabel; Sch-
reier, Martin. 
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M A R K E T I N G  A N D  M A N A G E M E N T  
C O M M U N I C A T I O N  

Stijn van Osselaer, Sales and Self: The Non-Economic Value 
of Selling the Fruits of One's Labor, Journal of Marketing, 86, 
3, May 2022. With Schnurr, Benedikt; Fuchs, Christoph; Maira, 
Elisa; Puntoni, Stefano; Schreier, Martin. 

Stijn van Osselaer, Abductive Theory Construction, Journal 
of Consumer Psychology, 32, 1, January (1st Quarter/Winter) 
2022. With Janiszewski, Chris. 

Published Book Chapters 

Kathy LaTour, 2022, "The Artification of Hospitality: Elevating 
Service to Luxury Status", in The Future of Luxury Brands: 
Artification and Sustainability, eds., Joy, A. 

Christina McDowell, 2022, "With Great Power Comes Ethi-
cal Communication: Technology, Superheroes, and Family 
Conversations in Communication Ethics", in Communicating 
with our families: Technology as Continuity, Interruption, and 
Transformation, eds., McGinley, M. R., Burk, J. K., Ward, J. 
S., With Stewart-Harris, T. 

Edward McLaughlin, 2022, "Do the world's largest (food) re-
tailers render antitrust law obsolete? Reflections on Walmart 
and Amazon", in Variations on consumption and distribution: 
Individuals, experiences, systems, eds., des Garets, V., 
Pache, G. 

Tyrell Stewart-Harris, 2022, "With Great Power Comes Eth-
ical Communication: Technology, Superheroes, and Family 
Conversations in Communication Ethics", in Communicating 
with our families: Technology as Continuity, Interruption, and 
Transformation, eds., McGinley, M. R., Burk, J. K., Ward, J. 
S., With McDowell Marinchak, Christina. 
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I N F O R M A T I O N  M A N A G E M E N T  

Published Articles in Peer Reviewed Journals 

Christopher Anderson, The Effect of Private Customer-Manag-
er Social Engagement upon Online Booking Behavior, Cornell 
Hospitality Quarterly, 63, 2, May 2022. With Han, Saram. 

Christopher Anderson, The dynamic customer engagement 
behaviors in the customer satisfaction survey, Decision Sup-
port Systems, 154, March 2022. With Han, Saram. 

Li Chen, Supply chain fairness, Production and Operations 
Management, 31, 12, December 2022. With Lee, Hau L.; 
Tang, Christopher S. 

Li Chen, Service Capacity and Price Promotion Wars, Man-
agement Science, 68, 12, December 2022. With Bae, Junhy-
un; Yao, Shiqing. 

Yao Cui, Tax-Induced Inequalities in the Sharing Economy, 
Management Science, 68, 10, October (4th Quarter/Autumn) 
2022. With Davis, Andrew M. 

Andrew Davis, Retailer Inventory Sharing in Two-Tier Supply 
Chains: An Experimental Investigation, Management Science, 
68, 12, 2022. With Huang, Rihuan; Thomas, Douglas J. 

Andrew Davis, Tax-Induced Inequalities in the Sharing Econ-
omy, Management Science, 68, 10, October (4th Quarter/Au-
tumn) 2022. With Cui, Yao. 

Andrew Davis, Procurement for Assembly Under Asymmetric 
Information: Theory and Evidence, Management Science, 68, 
4, April (2nd Quarter/Spring) 2022. With Hu, Bin; Hyndman, 
Kyle; Qi, Anyan. 

Vishal Gaur, OM Forum - Reducing Food Waste: An Opera-
tions Management Research Agenda, Manufacturing and Ser-
vice Operations Management, 24, 3, May 2022. With Akkaş, 
Arzum. 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO PUBLICATIONS CONTENTS 92           

https://journals.sagepub.com/doi/abs/10.1177/1938965520975330
https://journals.sagepub.com/doi/abs/10.1177/1938965520975330
https://doi.org/10.1016/j.dss.2021.113708
https://doi.org/10.1016/j.dss.2021.113708
https://doi.org/10.1111/poms.13849
https://doi.org/10.1287/mnsc.2022.4325
https://doi.org/10.1287/mnsc.2021.4277
https://doi.org/10.1287/mnsc.2022.4323
https://doi.org/10.1287/mnsc.2022.4323
https://doi.org/10.1287/mnsc.2021.4277
https://doi.org/10.1287/mnsc.2021.4277
https://pubsonline.informs.org/doi/10.1287/mnsc.2021.4000
https://pubsonline.informs.org/doi/10.1287/mnsc.2021.4000
https://doi.org/10.1287/msom.2021.1044
https://doi.org/10.1287/msom.2021.1044


                

O P E R A T I O N S ,  T E C H N O L O G Y ,  A N D  
I N F O R M A T I O N  M A N A G E M E N T  

Nagesh Gavirneni, Reining in Onion Prices by Introducing a 
Vertically Differentiated Substitute: Models, Analysis, and In-
sights, Manufacturing and Service Operations Management, 24, 
6, November 2022. With Yayla-Kulle, H. Muge; Palsule-Desai, 
Omkar D. 

Nagesh Gavirneni, Optimal Operational Service Levels in Vendor 
Managed Inventory Contracts – An Exact Approach, Operations 
Research Letters, 50, 5, September 2022. With Abbasi, Babak; 
Bruzda, Joanna. 

Nagesh Gavirneni, Achieving the United Nations Sustainable 
Development Goals-2030 through the Nutraceutical Industry: 
A Review of Managerial Research and the Role of Operations 
Management, Decision Sciences, 50, 4, August 2022. With 
Chaurasia, Shailly; Pati, Rupesh K.; Padhi, Sidhartha; Jensen, 
Jennifer M.K. 

Nagesh Gavirneni, Data-Driven Storage Operations: Cross-Com-
modity Backtest and Structured Policies, Production and Oper-
ations Management, 31, 6, June 2022. With Mandl, Christian; 
Nadarajah, Selvaprabu; Minner, Stefan. 

Nagesh Gavirneni, Negotiating Government-to-Government 
Food Importing Contracts: A Nash Bargaining Framework, Manu-
facturing and Service Operations Management, 24, 3, May 2022. 
With Mu, Liying; Hu, Bin; Reddy, A. Amarender. 

Nagesh Gavirneni, Crying Wolf and Knowing Wink: Strategic 
Inflation-Discounting of Information in Supply Chains, Production 
and Operations Management, 31, 3, March 2022. With Niranjan, 
Tarikere T.; Ghosalya, Narendra K. 

Karan Girotra, Recovering Global Supply Chains from Sourcing 
Interruptions: The Role of Sourcing Strategy, Manufacturing and 
Service Operations Management, 24, 2, March 2022. With Jain, 
Nitish; Netessine, Serguei. 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO PUBLICATIONS CONTENTS 93 

https://doi.org/10.1287/msom.2022.1145
https://doi.org/10.1287/msom.2022.1145
https://doi.org/10.1287/msom.2022.1145
https://doi.org/10.1016/j.orl.2022.08.007
https://doi.org/10.1016/j.orl.2022.08.007
https://doi.org/10.1111/deci.12515
https://doi.org/10.1111/deci.12515
https://doi.org/10.1111/deci.12515
https://doi.org/10.1111/deci.12515
https://doi.org/10.1111/poms.13683
https://doi.org/10.1111/poms.13683
https://doi.org/10.1287/msom.2021.1027
https://doi.org/10.1287/msom.2021.1027
https://onlinelibrary.wiley.com/doi/abs/10.1111/poms.13595
https://onlinelibrary.wiley.com/doi/abs/10.1111/poms.13595
https://doi.org/10.1287/msom.2021.0967
https://doi.org/10.1287/msom.2021.0967
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Carla Gomes, Reducing adverse impacts of Amazon hydropow-
er expansion, Science, 375, 6582, February 2022. With Flecker, 
Alexander S.; Shi, Qinru; Almeida, Rafael M.; Angarita, Héctor; 
Gomes-Selman, Jonathan M.; García-Villacorta, Roosevelt; 
Sethi, Suresh A.; Thomas, Steven A.; Poff, N. L.; Forsberg, 
Bruce R.; Heilpern, Sebastian A.; Hamilton, Stephen K.; Abad, 
Jorge D.; Anderson, Elizabeth P.; Barros, Nathan; Bernal, Isa-
bel C.; Bernstein, Richard; Cañas, Carlos M.; Dangles, Olivier; 
Encalada, Andrea C.; Fleischmann, Ayan S.; Goulding, Michael; 
Higgins, Jonathan; Jezequel, Céline; Larson, Erin I.; McIntyre, 
Peter B.; Melack, John M.; Montoya, Mariana; Oberdorff, Thier-
ry; Paiva, Rodrigo; Perez, Guillaume; Rappazzo, Brendan H.; 
Steinschneider, Scott; Torres, Sandra; Varese, Mariana; Walter, 
M. T.; Wu, Xiaojian; Xue, Yexiang; Zapata-Ríos, Xavier E. 

Carla Gomes, Tackling Climate Change with Machine Learning, 
ACM Computing Surveys, 55, 2, February 2022. With Rolnick; 
Donti, Priya L.; Kaack, Lynn H.; Kochanski, Kelly; Lacoste, 
Alexandre; Sankaran, Chris; Ross, Andrew S.; Milojevic-Dupont, 
Nikola; Jacques, Natasha; Waldman, Anna; Luccioni, Alexandra 
S.; Maharaj, Tegan; Sherwin, Evan D.; Mukkavilli, S. Karthik; 
Kording, Konrad P.; Ng, Andrew Y.; Hassabis, Demis; Platt, John 
C.; Creutzig, Felix; Chayes, Jennifer; Bengio, Yoshua. 

Lilly Jan, Rebuilding Better: Fostering a Restaurant Industry in 
Service of Employees, Boston Hospitality Review, May 2022. 

Shawn Mankad, The Urgency to Borrow in the Interbank Mar-
ket, Economics Letters, 221, December 2022. With Brunetti, 
Celso; Harris, Jeffrey H. 

Shawn Mankad, CP-Squared: A Method for Change-Point De-
tection in Core-Periphery Networks, Expert Systems with Appli-
cations, 195, June 2022. With Ma, Desheng. 

Marie Ozanne, Shall AI moderators be made visible? Percep-
tion of accountability and trust in moderation systems on social 
media platforms, Big Data and Society, 9, 2, July (3rd Quarter/ 
Summer) 2022. With Bhandari, Aparajita; Bazarova, Natalya N.; 
DiFranzo, Dominic. 

RESEARCH WITH IMPACT: CORNELL SC JOHNSON COLLEGE OF BUSINESS • 2022 EDITION TO PUBLICATIONS CONTENTS 94 

https://doi.org/10.1126/science.abj4017
https://doi.org/10.1126/science.abj4017
https://doi.org/10.1145/3485128
https://www.bu.edu/bhr/2022/04/27/rebuilding-better-fostering-a-restaurant-industry-in-service-of-employees/
https://www.bu.edu/bhr/2022/04/27/rebuilding-better-fostering-a-restaurant-industry-in-service-of-employees/
https://doi.org/10.1016/j.econlet.2022.110900
https://doi.org/10.1016/j.econlet.2022.110900
https://doi.org/10.1016/j.eswa.2022.116660
https://doi.org/10.1016/j.eswa.2022.116660
https://doi.org/10.1177/20539517221115666
https://doi.org/10.1177/20539517221115666
https://doi.org/10.1177/20539517221115666


                

O P E R A T I O N S ,  T E C H N O L O G Y ,  A N D  
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Meng Qi, Distributionally Robust Conditional Quantile Prediction 
with Fixed Design, Management Science, 68, 3, March 2022. With 
Cao, Ying; Shen, Zuo-Jun. 

William Schmidt, Operational Distortion: Compound Effects of 
Short-termism and Competition, Management Science, 68, 8, Au-
gust 2022. With Liu, Xiaoyan. 

William Schmidt, Operational Disruptions, Firm Risk, and Control 
Systems, Manufacturing and Service Operations Management, 24, 
1, January (1st Quarter/Winter) 2022. With Raman, Ananth. 

Rohit Verma, Service Chains’ Operational Strategies: Standardiza-
tion or Customization? Evidence from the Nursing Home Industry, 
Manufacturing and Service Operations Management, 24, 6, Novem-
ber 2022. With Kong, Lu; Hu, Kejia. 

Rohit Verma, Multi-stakeholder perspectives on the impacts of 
service robots in urban hotel rooms, Technology in Society, 68, 
February 2022. With Zhong, Lina; Wei, Wenqi; Morrsion, Alastair M.; 
Yang, Liyu. 

Ruihao Zhu, Meta-Dynamic Pricing: Transfer Learning Across Ex-
periments, Management Science, 68, 3, March 2022. With Bastani, 
Hamsa; Simchi-Levi, David. 

Ruihao Zhu, Hedging the Drift: Learning to Optimize under Non-Sta-
tionarity, Management Science, 68, 3, March 2022. With Cheung, 
Wang Chi; Simchi-Levi, David. 

Published Book Chapters 

Li Chen, 2022, "Fair price, fair trade, and fair pay in supply 
chains", in Creating Values with Operations and Analytics: A  Trib-
ute to the Contributions of Professor Morris Cohen, eds., Lee, H., 
Ernst, R., Huchzermeier, A., Cui, S., With Lee, Hau; Tang, Christo-
pher S. 

Yao Cui, 2022, "Supply Chain Transparency Using Blockchain: 
Benefits, Challenges, and Examples", in Global Logistics and 
Supply Chain Strategies for the 2020s: Vital Skills for the Next 
Generation, eds., Merkert, R., Hobarg, K., With Gaur, Vishal. 
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I N F O R M A T I O N  M A N A G E M E N T  

Published Book Chapters, continued 

Yao Cui, 2022, "Impact of Blockchain-Driven Accountability 
in Multi-Sourcing Supply Chains", in Innovative Technology 
at the Interface of Finance and Operations, eds., Babich, V., 
Birge, J. R., Hilary, G., With Hu, Ming; Liu, Jingchen. 

Andrew Davis, 2022, "Bargaining in Operations Management 
Research", in Bargaining: Current Research and Future Direc-
tions, eds., Hyndman, K., Karagözoğlu, E. 

Vishal Gaur, 2022, "Supply Chain Transparency Using Block-
chain: Benefits, Challenges, and Examples", in Global Logis-
tics and Supply Chain Strategies for the 2020s: Vital Skills for 
the Next Generation, eds., Merkert, R., Hobarg, K., With Cui, 
Yao. 

Rohit Verma, 2022, "Rise of humanoid robots in hospitality 
services", in Research Handbook on Services Management, 
eds., Davis, M., With Zhong, Lina. 

Rohit Verma, 2022, "Service innovation process in creative-in-
tensive business services organizations", in Research Hand-
book on Services Management, eds., Davis, M., With Pan, 
Fengjie. 

Rohit Verma, 2022, "Text analytics of service customer re-
views and feedback: understanding customers emotions and 
cognition in the hospitality industry", in Research Handbook 
on Services Management, eds., Davis, M., With Zhang, Jie J.; 
Han, Spring H. 

Rohit Verma, 2022, "Effective Service Operations Manage-
ment: Aligning Priorities in Healthcare Operations with Cus-
tomer Preferences", in The Palgrave Handbook of Service 
Management, With Kong, Lu; Sadatsafavi, Hessam. 

Published Scholarly Books 

Dave Roberts, 2022, Hotel Revenue Management – The Post-Pan-
demic Evolution to Revenue Strategy, Business Expert Press. 
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